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Machines has been driving innovation in
industrial bakery automation for over 26 years.
From India tothe Middle East, the company is known
for designing and manufacturing the company is
known for designing and manufacturingcomplete
bread, rusk, and bun plants—delivering end- to-end
automation and turnkey project solutions.

Pounded in 1997 by Mr. Ram Krihna, Bakewell

Smart Automation for Modern Bakeries
According to Rajat Nagpal, Managing Director of Bakewell
Machines, “Automation today is the heart of every
successful bakery. It improves hygiene, product quality,
and consistency while saving fuel and manpower.”

Bakewell’s systems cover the entire process — from
mixing, proofing, baking, cooling to packaging —
ensuring smooth and energy-efficient production with
digital control at every stage.

Complete Bread Plant Expertise

Bakewell provides complete industrial bakery lines,
including swing tray ovens, proofers, cooling systems,
conveyors, and packaging units.

“We don't just sell machines,” says Mr. Ram Kishan*
We provide solutions that are practical, durable,
and tailored foreach client’s needs.”

Ram Kishan

Founder

Bakewell Machines:
Building Smarter Bread
Plants for the Future

With decades of experience, the company has installed
multiple-SKU plants for bread, rusks, toast, and burger
buns — giving bakeries flexibility and scale.

Better Than Expensive European Plants
While many bakeries still import high-cost European
machines, Bakewell offers a smarter alternative.

“Our plants deliver the same performance and quality
at a much lower cost,” Rajat explains. “They are built
for real production, easy maintenance, and long-term
reliability.”

Expanding Presence in the Middle East

Bakewell has recently completed major bread projects
in Dubai. The company is now taking its expertise &

its ability to deliver complete industrial bread plants for
the region.

“We look forward to serving bakeries across the
World with our practical, efficient, and Affordable technology,”
the principle driving Bakewell Team

Rajat Nagpal

Bnisses Head

® +919911124835, 9911124827
bakewellmachines@gmail.com

@ www.bakewellmachines.com




FOODEES GROU

Advanced Seasoning
Solutions for Better Taste

Seasoning for Chips, Namkeens, Extruded Snack, Kurkure,
Ring, Puff, Instant, Noodle, Makhana, Frymes ..., etc

g

tural Spices MFG OF SEASONING SPICES, NAMKEENS, RAW MATERIAL AND FOOD CHEMICALS

+91 9811151444, 8800454090, 7065006674 9 EMAIL - foodees.drgupta @ gmail.com
Khasra No-673, Mayawati Campus, Duhai Industrial & WEB SITE - www.foodeesgroup.com

areaMuradnagar, Ghaziabad 201206
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DR. GIRISH GUPTA
PRESIDENT NATIONAL - FIWA

As we step into the New Year of 2026, FIWA extends our sincere best wishes and compliments to our
prime members, valued readers, advertisers, the corporate sector, and all stakeholders in the dynamic
food processing industry.

In a remarkable span of less than seven years, the Food Industries Welfare Association Dr. Girish Gupta
(FIWA) has successfully harnessed the power of cutting-edge technological advancements President National
to support the food industry. Through various training programs, FIWA has played a crucial

role in providing valuable insights and practical knowledge to small and micro-scale MOB :9811151444
industries. By guiding businesses on technological improvements and the efficient use of Executive
domestic resources, FIWA aims to enhance skill development, improve industry practices, Mr. Ripan Kr. Kochher
and contribute to the delivery of high-quality products and services. Mr. Navin Kr. Motlani
Following the successful 2nd Edition of the Food & Bakery Expo held at Awadh Shilp Gram, ’ "

Lucknow in 2024, FIWA members successfully organized the 3rd Edition of the Food & Mr. Lalit Goel
Bakery Expo in Lucknow in August 2025, which received an encouraging response from Mr. Sanjeev Rawat
industry professionals, entrepreneurs, manufacturers, and suppliers. Advisory Board
Building on this momentum, FIWA is now preparing for the 4th Edition of the Food & Bakery Mr. Arun Sehgal

Expo 2026, scheduled to be held from 10th to 14th July 2026 at the India Expo Centre & Mart,

Greater Noida. The exhibition will serve as a premier platform for showcasing the latest Mr. Samarpal Jawla

innovations in bakery machinery, food processing technology, ingredients, packaging Mr. Rajat Nagpal
solutions, and hospitality products, while creating valuable opportunities for networking, Ms. Meenu Arora
collaboration, and business growth. Mr. Pankaj Mishra

True to its commitment to industry development, FIWA has also initiated the establishment of Charted Accountant & Auditor
a Common Facility Centre at Bawana. This centre will serve members and stakeholders by ChananaE R P& A iat
providing essential Skill Proficiency Training, technological support, and shared resources andwaila vimani ssoclates

that will help strengthen the food processing ecosystem. 13, Daryaganj, New Delhi-
FIWA consistently strives to keep food processing units updated with the latest global

developments in food processing technologies, regulatory frameworks, digital applications, 110002

and skill-based training programs. The association regularly organize? seminars, Mr. Ved Prakash Garg
workshops, and awareness initiatives to ensure that members stay informed and .

competitive in the rapidly evolving industry. Business Development
FIWA has proudly served as an Associate Partner for the prestigious AAHAR Exhibition in Ms. Meenu Arora
2022, 2023, and 2024, and the association looks forward to continuing its strong presence +91-9810899678

and setting new benchmarks at AAHAR 2026. Supporting Team

The association’s initiatives—including magazine publications, exhibitions, networking Bhanu Pratap

platforms, and training programs—have significantly contributed to the growth of its
members, helping them expand their businesses and strengthen their presence in both

+91 8882372274

domestic and international markets. Business Development

The entire FIWA community extends its best wishes for a prosperous and successful Dr. Girish Gupta

business journey for all its members and stakeholders in the years ahead. We sincerely seek on behalf of FiWA

your continued support and participation to ensure the success of all our initiatives. G-17/47. GF Sector - 15

Together, let us build a stronger, innovative, and globally competitive food industry. Ne‘_’V Delhi - 11 008_9
Email: fiwa2002@gmail.com

www.fiwa.in
Jai Hind M.: +91-8744088884

Dr. Girish Gupta
(President National)
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FOODEES GROUP
T

Delhi based 'FOODEES GROUP is an internationally acclaimed
Consultancy Organization engaged in providing comprehensive services
for establishing processed food Industries in different segments/verticals.
Managed by team of young, dynamic, qualified, experienced and
dedicated professionals from the processed food industry, Foodees
Group, with its enormous & enriching experience in plant modules,
customized equipments supplies, processing techniques, technology
transfer, quality control & assurance, regulatory compliances, product
development etc provides total end to end solutions, from idea to raw
material selection to engineering to processing and finally packing as per
consumer needs.

FOODEES GROUP OF CONSULTANTS is the first consultant Firm from
India to have been awarded with RUSSIAN REPUBLIC CERTIFICATION

P 8] | eIV VN "Talas Kyrgyzstan® for market consultancy for Organic green tea and cane.
Director : FOODEES GROUP
Group Companies

1. Foodees Consultants Pvt. Ltd.

: With a team of skilled
professionals, Dr. Gupta offers
turnkey consultancy for food
industry projects. His innovations
in plant design and equipment align with evolving
industry needs, emphasizing quality, safety, and
healthier food production for India's future.

Fﬂﬁdeeg

2. Sanskriti Food Equipments
%}EE Exim Pvt. Ltd. : Leveraging global
supplier connections, Dr. Gupta

" delivers customized engineering

and packaging solutions, acting

as a dealer for food machinery in India and
internationally. Dr. Gupta has significantly
advanced India's food processing sector through

innovation in production and machinery
automation.

(\ 4. GRTS Foods Pvt. Ltd. : GRTS

"17 Foods partners with top brands

like Guiltfree Industries Ltd. and

Parul Food Products to provide

co-packaging for products such as

TOO YUMM Potato Chips, Mania Potato Chips,

Fried Pallets, Extruded Snacks, Namkeen and

Bread Crumbs, Fun Fine Potato chips, Too Much
Potato Chips, and Navya Bread Crumbs.

GRTS FOODS PVT LTD

_ 5. SG Foodees Infotech LLP :

*T With over 35 years of experience,
“S.=¢&  Dr. Gupta and his team organize
workshops and exhibitions,

including the 3rd Edition of Food and Bakery
Expo at Avadh Shilpgram, Lucknow, from 29th to
31stAugust2025.

ﬁ 6. SG Foodees Infotech : This
— division offers reliable co-
FOODEES INFOTECH  packaging solutions to brands like
N Crunchiz Potato Chips, Fried
Pellets, Extruded Snacks, Bread

Crumbs and Namkeen, ensuring

quality and efficiency.

7. Natural Spices : Launched in
Ghaziabad, Natural Spices
delivers premium seasonings and
spice blends, focusing on
freshness and authentic flavours
to meet culinary needs for home cooks and
chefs.

\“" 8. FIWA (Food Industries
(§ ‘j Welfare Association) : FIWA
supports MSME food industries
%%FIWA‘%& through initiatives like the
wowns®  ndustrial Motivation Campaign,
uplifting small and medium-scale enterprises in
India. Mrs. Meenu's ( Joint Sec . FIWA)
dedicated efforts focus on providing valuable
insights and opportunities to the industry through
the organization of exhibitions, events, and
workshops.

Corporate Office : G-17/47, Sector-15, Ground Floor, Rohini, New Delhi - 110085 (INDIA)

Mobile: +91 9811151444, 9810290977

Web : www.foodeesgroup.com www.sfequipmentsexim.com

Email: foodees.drgupta@gmail.com, sfequipmentsexim@gmail.com
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PRASADINI OIL MILLS

Manufacturers of MUSTARD OIL

Mustard b= SO

b «0:1

PILOT KACHI GHANI MUSTARD OIL
AVAILABLE IN 15kg, 5ltr , 21tr 1ltr, 500ml,100ml

I3 geuT
fore gear

STRAIGHT FROM OUR FARMS
TO YOUR DOOR STEP

PRASADINI OIL MILLS Pvt. Ltd.
47 KM Stone Agra Gwalior, Adalpur First, Dholpur, Rajasthan - 328001

Contact Details - ML Goyal +91 93111 23167
Lalit Goel +91 9868183388
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.and many more yet to come

GRTS FOOD PVT.LTD.

L
N, H. 93, Near Choupal Sagar, Aligarh-Agra Main Road, Ruheri, Hathras (UP.) India 204101

Corporate Office: G-17/47, Sector - 15, Ground Floor, Rohini, New Delhi - 110085 | website : - www.grtsfoods.com
Contract us: +91 9811151444, 8011002701, 70650 06671 | foodees.drgupta@gmail.com, grtsfoodpvtitd@gmailcom




KISHLAY FOODS PVT LTD

NON sTOP
SWAD HARPAL

5 A

FROM THE HOUSE oF (4GS

KISHLAY FOODS PVTLTD & +91-94019 20346 @ www.kishlayfoods.com




RESEARCH vy HEALTH
& NUTRITION

Rethinking Protein and Carbs: What Science

Really Says About Aging and DietFor years,
nutrition advice has been dominated by two loud
messages: eat more protein as you age and avoid
carbohydrates if you want to stay healthy. But
emerging research suggests the story may be far
more nuanced than popular wisdom allows.Two
major studies published in 2018 challenge long-
held assumptions about protein intake in older
adults and the role of carbohydrates—specifically
pasta—in a healthy diet.Does More Protein Really
Mean More Muscle?Protein has long been hailed
as the cornerstone of muscle health, especially for
older adults worried about muscle loss, weakness,
and frailty. Current guidelines from the Institute of
Medicine recommend a daily protein intake of 0.8
grams per kilogram of body weight, regardless of
age or gender. However, many experts have
advocated higher protein consumption for older
men, arguing it could help preserve muscle mass
and physical function.To put this belief to the test,
researchers at Brigham and Women’s Hospital
conducted a rigorous clinical trial known as the
OPTIMen (Optimizing Protein Intake in Older Men)
Trial, led by Dr. Shalender Bhasin and his team.
The six-month, randomized, placebo-controlled,
double-blind study involved men aged 65 and older
and compared standard protein intake with higher
protein diets, both with and without testosterone
therapy.Participants followed carefully controlled,
pre-packaged diets providing either 0.8 g/kg/day or
1.3 g/kg/day of protein. Some participants also
received weekly testosterone injections to evaluate
whether protein and hormone therapy worked
synergistically.The results, published in JAMA
Internal Medicine, were striking: higher protein
intake alone did not improve lean body mass,
muscle strength, physical performance, fatigue, or
overall well-being. In other words, eating
significantly more protein than the recommended
amount offered no measurable advantage for
these healthy older men.“It's amazing how little
solid evidence exists around how much protein we
truly need,” said Dr. Bhasin. The findings suggest
that simply increasing protein intake may not be the
muscle-boosting solution many believe it to be,
particularly in the absence of other interventions
such as resistance training or targeted medical
treatment.The Carbohydrate Comeback: Pasta’s
Surprising Health ProfileWhile protein debates

continue, carbohydrates have long been cast as
the villain of modern diets. Yet a new analysis offers
a refreshing perspective—especially for pasta
lovers.A study conducted by researchers at St.
Michael’s Hospital examined whether pasta
deserves its poor reputation. Published in BMJ
Open, the research analyzed 30 randomized
controlled trials involving nearly 2,500 participants
who consumed pasta as part of a low-glycemic
index (Gl) diet.Unlike many refined carbohydrates
that cause rapid spikes in blood sugar, pasta has a
low glycemic index, meaning it is digested more
slowly and leads to steadier blood glucose levels.
The analysis found that pasta consumption did not
lead to weight gain and, in some cases, was
associated with modest weight loss when eaten
within a balanced, low-Gl eating pattern.These
findings challenge the notion that all carbohydrates
are inherently harmful and reinforce the
importance of food quality and dietary context.A
More Balanced View of NutritionTaken together,
these studies highlight a critical shift in nutritional
science: more is not always better, and dietary
health is rarely about eliminating entire food
groups. Instead of focusing on extreme protein
intake or demonizing carbohydrates, the evidence
points toward moderation, balance, and overall
dietary patterns.For older adults especially, muscle
health and well-being may depend less on excess
protein and more on factors such as physical
activity, strength training, metabolic health, and
individualized
nutrition
strategies.As
science
continues to
refine our

understan

ding of
food and
health,
O n e
messag
e is |
clear—s
mart
nutrition
isn’'t about
trends,
but about
evidence.




m FONTAL FLEXIPACK LIMITED

House of Flexible Packaging® Solutions

WORKING SPECIALITY

Fontal Flexipack Ltd is engaged in the business of reverse and surface
printing and laminating of flexible packaging material in form of pouches
and rolls in two, three and four layers or as per customized specifications.

OUR PRODUCTS
| PRINTING POUCHES | FOIL BASE LAMINATES | FOOD PACKAGING MATERIAL
| EXTRUSION LAMINATES | BOPP POUCHES | FROZEN FOOD PACKAGING
Mr. Ripan Kochhar Mr. Ramit Kochhar Mr. Saurabh Singh
Director Director Mkt. Manager

Mob: +91 9899116455 Mob: +91 9811929955 Mob: +91 9999571233
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SINCE 1996

Head Office : 204, 2nd Floor, Gupta Tower, Commercial Complex, Azadpur, Delhi- 110033.

Sanjeev Rawat (Director) +91 9810723944, Parveen Rawat (Art Director) +91 9899006275,

Phone Office : +91-7291924008, 8375962631, 8700898648

Banch Office: Science City Road, Sola, Ahmedabad-380060, Gujarat @ /@tesignoonceptss

Email.: designconcepts2010@gmail.com, bdm@designconceptscreative.com ) desion.concepts3

Visit us at : www.designconceptscreative.com s Eieie
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SINCE 1996

NAK FOOD PRODUCTS PVT. L

¢ 9931/32, Gali Gandhak Wali, Nawab Ganj, Azad Market, Delhi-110006
@ 011-40727727 | 9311667452 | 7996414147
www.ronakFoods.com inFo@ronakFoods.com
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How Indian Crpores and
Cafeterias Are Harnessing Al
to Combat Food Waste?

ndian corporates have undergone a dramatic change in

With food waste still a their practice of consumption of food and management of
growing concern, Indian food waste in the workplace in the past decade. With rising
companies are stepping per capita consumption and the introduction of new
up their efforts to reduce technologies, the issue of food waste has also increased. Yet,
it, utilizing advanced Al India’s per capita consumption of food is still one of the lowest in

the world, which encourages corporates to become more
responsible in reducing food waste at work. Previous attempts
were more or less based on mechanical weighing and waste
tracking against the menu, but these are increasingly being

models and real-time
waste tracking systems.
These tech-driven

solutions, combined with upgraded or substituted with state-of-the-art technology-based
awareness initiatives like solutions.

“zero-waste” days, aim to In recent years, companies have actively collaborated with

create a sustainable, service providers to emphasize sustainable food production,
wasteconscious workplace while making waste reduction a top priority. Such partnerships

reducing the environmental underscore a stronger commitment to responsible food

i management.

|mpacgocz‘sc;0r;%(€ir(§ar:.e fock Food wastage mainly happens at two points. The first is “bin

waste,” which is food that is served on a plate but not eaten and
thrown away. The second is “pan waste,”consisting of food that
has been prepared but never actually ends up on a consumer’s
plate, resulting in wastage even if perfectly edible.
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ASLT Parameter Prioritization

Tool: A Novel Approach

Shelf-life assessment is an important part of New-
Product Development (NPD) because it is the
assessment where a team analyses the stability of
the product in the supply chain. It is mandatory to
comply with regulatory requirements too, i.e., the
amount of nutrients given shall only have a
tolerance of minus 10% of label.In shelf-life
assessment, parameter prioritization is an
important activity. This is particularly difficult if the
product is new to the organization or if the activity is
handled by someone without experience. To
simplify this, a novel prioritization tool is used.This
tool helps in decision-making regarding
prioritization. Please note that the efficiency of this
tool solely depends on how deep the brainstorming
is done. The priority may change from company to
company and product to product.Procedure
involves brainstorming all the important
parameters, whether they are sensory attributes

Completion of |L=
baseline nutritional

assessment and
screening

Initiation of GLP-1
therapy with a
patient-centered |
approach

-~

By
©qn
U Y

(o
Promotion of
other supportive
lifestyle

measures

Maximization of
weight reduction
efficacy

Nutritional Priorities
to Support GLP-1
Therapy for Obesity

/

like appearance and flavour, chemical attributes
like moisture content and acidity, or microbial
count. It is also important to link sensorial
properties to chemical attributes which are easily
assessable, such as linking appearance to
moisture content or glass transition temperature.
All identified parameters are then listed in the given
table. If there are multiple methods for assessment
of a parameter, all possible methods should be
listed. Ifthere is a label requirement, that parameter
should receive a rating of 5, and if not, it should
receive a rating of 1. While filling in the table,
ensure that the quickest and cheapest methods
receive a higher rating across all quality
columns.To find APPS (ASLT Parameter
Prioritization Score), multiply all the ratings given in
each quality column. The higher the APPS, the
more important the parameter. Make sure there is
proper justification for each rating given.

Jﬁ
Management of

gastrointestinal side
effects

O

Navigation of dietary
preferences and
intakes

%

0 AR
(A]

R

Prevention and
mitigation of nutrient
deficiencies

I~

Preservation of
muscle and bone
mass
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SEMI AUTOMATIC SEALING MACHINE

EXGELSIOR ENGINEERS PRIVATE LIMITED

131, PARVESH MARG, RAILWAY ROAD, NEAR RAJIV GANDHI CHOWK, OLD FARIDABAD, HARYANA, INDIA -121002
Ph.: +91-129-4161719, Mobile : +9643401541, +91 - 9811157437 Contact Person: Mr. Kamal Gupta +91 - 9811157437
Website : www.excelsiorengineers.com E-mail : excel_pack@hotmail.com




During brainstorming, it is important to involve
customers or unbiased individuals, as they provide
practical, consumer-focused insights based on
usability, taste, appearance, aroma, and overall
experience. Including cross-functional team
members from production, quality assurance,
R&D, and marketing ensures that all critical
parameters are considered.All possible product
attributes—sensory, chemical, physical,
microbiological, packaging, and
regulatory—should be listed without early
elimination. The goal at this stage is to create a
comprehensive list; evaluation and filtering should
come later. For each parameter, feasible analytical
methods, especially in-house options, should be
identified by considering equipment availability,
expertise, cost, time, and reliability. This helps in
selecting practical and economical methods
suitable for routine testing.The prioritization team
should be technically competent and
multidisciplinary, including expertise in product
development, quality control, production, and
analytical chemistry. Clear criteria should be

defined before assigning scores to ensure
consistency and objectivity.Adequate time must be
allocated to ensure thoughtful discussion and
accurate rating, as rushed decisions can lead to
poor prioritization and unreliable shelf-life
assessment.For example, in a vitamin- and
mineral-fortified health mix introduced by a small
company with limited testing facilities, maintaining
labeled nutrient levels within regulatory limits is
critical. Sensory attributes like appearance and
flavour affect consumer acceptance, but these can
be linked to measurable parameters such as
moisture content. Monitoring critical moisture
levels provides a practical and scientific way to
assess quality deterioration during shelf life while
staying within the company’s capabilities.

* The Author is a student of MTech (Food
Engineering and Technology) in Institute
of Chemical Technology.

CASE-STUDY: HEALTH-MIX BY A SMALL SCALE COMPANY.

ASLT Parameter Prioritization (APP) Tool for Health Mix

Param- Method of | Sensorial | Label Detect- Capability Reliability APP
eler Analysis. | Impor- Require- | ability Score
tance ment
How

Find
Number | important | Label param-

of ways to | for Con- | contains | eter get | dation is

analyse. |sumer? | this pa- |detected | happen-
rameter? | by basic |ing?

senses
or simple
experi-
ments?
Colour Sensory 5 1 3 3
Evaluation
Flavour Sensory 5 1 3 4
Evaluation
Aftertaste Sensory 5 1 3 -
Evaluation
Moisture  Oven 5 1 5 5
Content  Method
VitaminC  Titration 1 5 4 5
UV Spec- 1 5 4 5
troscopy
VitaminE  HPLC 1 5 1 3

Does Does this | How Fast
the degra- | capable | quickis

Areyou | How How How Higher
reliable is | costlyis | the
lodothe |thetest? |[thetest? | the proce- | score the
test In- dure? important
House? itis.

5 5 2 5 11250
5 5 2 5 15000
5 5 2 5 15000
5 5 4 5 62500
5 5 5 5 62500

3 5 1 1500
1 2 5 1 150

The assessment is entirely based on the individual requirement. In this case it was found out that Vitamin
C byTitration Method and Moisture Content is having the highest APP Score, thus it can be the most
important parameters.But Sensory evaluation is also used to understand the sensorial aspects.

FIWA
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WATERLESS MILK AND MEAT?

THE RISE OF PRECISION FERMENTATION

Did you realize that tomorrow's coffee might

contain milk from a lab rather than a cow and still
taste just the same? Or that you could grow your
burger patty without killing any animals? Greetings
from the precision fermentation universe, where
food is not raised like cattle but is produced like
beer. Human food production is changing in a way
that has never been seen before. Over the last ten
years, scientists have been able to use microbes
instead of animals to "brew" dairy proteins, meat
components, and functional additives.What it
means is that we can grow, cook, and eat
ingredients defined by this method, which is called
precision fermentation. With precision
fermentation, bioidentical proteins can be
produced using a fraction of the resources used in
traditional livestock systems, which use enormous
amounts of feed, water, and land.In addition to
highlighting prominent figures in the worldwide
business and up-and-coming startups, this article
delves into the science underlying precision
fermentation and considers the social,
environmental, and economic ramifications of this
game-changing technology.Precision
FermentationPrecision fermentation makes use of
microorganisms like yeast, fungi, or bacteria that
have been genetically engineered to produce
particular animal proteins like collagen, whey, or

casein. Microbes are put in fermentation tanks and
"fed" sugar or other carbon sources, just like when
making beer. They produce proteins that are
molecularly identical to those found in meat, eggs,
and cow's milk rather than alcohol.The end product
is a true bioequivalent rather than a plant-based
substitute — collagen without slaughter, egg
whites without hens, and dairy proteins without
cows.Emerging StartupsPerfect Day (USA):
Produces cow-free whey proteins already used in
ice cream and cream cheese sold in
supermarkets.Remilk (Israel): Developing large-
scale fermentation plants, addressing water
scarcity and climate pressures.Formo (Germany):
Crafting authentic cheeses for the European
market using precision-fermented proteins.Future
Cow (Brazil): Raised nearly R$4.85 million in 2022
to advance fermentation-based milk for local
markets.Brown Foods (USA): Developing Unreal
Milk, the world's first whole-cell cultured milk
projected to use 90% less water and 95% less
land.Better Dairy (UK): Producing human
osteopontin for infant nutrition — improving
calcium absorption and gut health in formula-fed
babies.Eden Brew (Australia): A co-op venture
integrating traditional dairy expertise with precision
fermentation.

dairy farmers into the precision

fermentation value chain.
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Economic and Environmental Effects:

[ Water savings: About 1,000 Liters of water are
needed to produce one litre of cow's milk.Milk that
is fermented uses more than 90% less (Forbes,
2024).

[1 Climate: According to the FAO,livestock
contributes around 14.5% of global greenhouse
gas emissions. Emissions can be lowered to less /
than 5% of animal equivalents with precision
fermentation (Green Queen, 2025).0] Land use:
Compared to dairy herds, fermented proteins
require

95% less land, which might free up millions of
hectares for replanting or food crops.

'l Market expansion: By

estimate the precision fermentation

ingredients market would be worth to evaluate
USD 36 billion mic rogravity,
(Boston Consulting Group demonstrating

2023). Implications for
farmers:

Traditional dairy

farming is

undoubtedly being

disrupted, but new
models are appearing,
Government transition

plans and private
investment will play a major

role in the future of rural
livelihoods.l Risk: Without
assistance programs, the
widespread adoption of cow-free
proteins could cause rural
economiesin

India, where 80 million

households rely on dairy

products, to become unstable. [
Opportunity: Farmers can provide
fermentation facilities

using feedstock crops including
corn, sugarcane, and sorghum.[]
Adaptation: By co-owning
fermenting businesses, farmer
cooperatives can participate in the
value chain, as demonstrated by
Australia's Eden Brew.

Government transition plans and
private investment will play a major
role in the future of rural livelihoods. . '

Applications beyond Meat S —
and Milk: While dairy and meat™
replacements dominate headlines,

precision fermentation‘s scope
extends further:FAO confirmed
inare
(1 Lactoferrin and osteopontin
are functional proteins that
support
immunity and the development of
infantsJ Nutraceuticals: High-
value supplements with enhanced
bioavailability.
1 Natural food colours:
Companies like Phytolon produce
stable pigments via yeast
fermentation.
[1 Space applications: Microbes have
been tested aboard SpaceX missions

potential for
closed-loop food
systems in space
exploration. Safety
and Regulation:
The port published
in 2024 that there
are no essentially
new concerns to food
safety associated with
precise
fermentation. It is possible
to modify established
standards such as HACCP
and Codex Alimentarius.But
regulation is still disjointed:
[1 Singapore: In 2020, it
became the first nation to
authorize grown meat.
[1 Australia: According to The
Guardian, approved lab-
grown quail goods will be
available in2025.
[1 The European Union is
creating a channel for "novel
foods," while
companies are complaining
aboutdelays.
[1 UK: To expedite approvals, are
gulatory "sandbox" was
introduced in 2025.
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SG PharmaPvt. Ltd. is one of the leading FMCG companies

of India dealing in Digestive Tablets, Namkeens, Sweets,

Mouth Fresheners, Papad etc. Known for its flagship
brand, Satmolg, the company has consistently set benchmarks
with a range of products tailored to Indian tastes. Under the
leadership of Mr. Anil Mittal, Chairman, Satmola Group, the brand
has achieved remarkable milestones and continues to expand its
portfolio to meet the demands of consumers. The incredible
journey was started in 1940 when Late Shri Magan Lal ji,
grandfather of Mr. Anil Mittal, started making tasty and effective
digestive tablets. Though, he started it asa part time job but soon
people accustomed to its taste. Late Shri Shivshankar, father of Mr.
Anil Mittal, decided to give it a shape of real enterprise. With a
humble beginning, he opened a small shop in old Delhi. Hailed
rightly as the ‘wealth creator’, Mr. Anil Mittal directed and led the
creation of one of the largest companies in India. He soon
launched extensive range of products such as Namkeens, Sweets,
Mouth Freshener, Soft drinks etc. And today, Satmola is a go-to
choice for consumersseeking qualitative food products.
Legacy of Leadership:
Continuing a legacy of excellence is not easy. But Mr. Anil Mittal
hasdone it rightfully as he has made Satmola, a renowned brand.
Mr. Anil Mittal is such a success who has carved a niche in his own
way and has become an icon of business fraternity. This business
tycooninspirational story stimulates us to follow his success path.
Since childhood he actively participated and started shouldering

SSG Pharma Pvt. Ltd.

SATMOLA brand becomes a household

the responsibilities. Being a quick learner and a patient observer
did wonders as he got well versed with the fine nuances of
business in almost no time. Mr. Anil Mittal believes in complete
research before actually landing into the market. This success
mantra helped him conguer many frontiers and achieved
astronomical figures. He is a flag bearer for those who dare to
dream and achieve. Mr. Anil Mittal setting new and lofty
benchmarks has become away of life.

Mr. Anil Mittal is a force to reckon with but he never shied away
from giving its credit to family bond, support and honest
contribution. His younger brother Mr. Sunil Mittal, Mr. Anil’s son
Navansh and nephew Vidul are already playing their part in family
business. Mr. Navansh Mittal, a professionally qualified
entrepreneur, who actually triggered of the radical
transformation of the organization with a clear vision for making
“SATMOLA” a global brand extending it beyond the traditional
business of “Ayurvedic Digestive Tablets” to a far more
contemporary and extremely potential new line of branded ethnic
Indian “Sweets & Savouries” — a market which is growing
exponentially year after year. Mr. Navansh Mittal's concerted
efforts to create a distinct niche and an aim to grow and prosper
hasmade “SATMOLA", areliable brand among consumers.
Socialand Religious Activities:

Mr. Anil Mittal is a successful businessperson hence it is natural
that he has very less time for other works. Interestingly, even after
being so busy in his business, he is very active socially. His hobbies
include social work and religious activities. Mr. Mittal keeps
making his presence felt in the society by being the member of
many organisations such as Vaishno Sewa Mandal, All Zone Times,
Shaheed Bhagat Singh Sewa Dal (East Delhi), Agravansh, etc. He is
also associated with Balaji Ramleela Committee as General
Secretary. Moreover, Mr. Anil Mittal is Patron Trustee of Khatu
Dhaam, Delhi. He is also serving as Guardian Trustee and General
SecretaryinMaharaja Agarsen Sewa Sansthan (East Delhi).



Organic India: The Promise,
the Pitfalls, and the Path Ahead

The global organic food and beverages industry is on course to touch US$ 620 billion by 2026,fuelled by
consumer demand for clean, sustainable, and chemical-free living. India, with its1.93 million hectares under
organic cultivation and millions of farmer-producers, stands ata decisive moment. The opportunities are

vast—from a Rs.25,000 crore domestic marketpotential to global leadership in value-added exports. But so
are the challenges: fragmentedcertifi cation, fake organics, pricing hurdles, and policy confusion.

T _ commerce, and a growing burden of lifestyle
he Global Organic Food & Beverages diseases are reshaping consumer
MarketThe global organic food and beverages choices.With 1.75 crore Indians earning
market is no longer a niche —itis a juggernaut. between 75 lakh and *100 crore annually, the
Valued at about US$ 220 billion in 2019, it is addressable market for authentic organic
projected to touch US$ 620 billion by 2026, products could exceed ¥25,000 crore, if even
growing at a steady CAGR of 16%. Demand is half of these consumers adopted organic
fuelled by rising consumer awareness, staples as part of their daily diets. Future
environmental consciousness, and a demand is likely to concentrate around organic
preference for chemical-free living.At the same ghee, khaand, millet-based cookies, desi
time, global organic farmland has nearly wheat atta, honey, rice, and cold-pressed
doubled from 36 million hectares in 2010 to 72 oils.India’s Organic Story: Driven by
million hectares today. Oceania dominates, ExportsMuch of India’s organic story has, so
accounting for 50% of this land, followed by far, been written for foreign shores. India has
Europe at 22%, while Asia lags at 9%. about 1.93 million hectares under organic
Interestingly, while the U.S. remains the single cultivation, which is roughly 1.1% of its total
largest market, commanding 42% of global agricultural land and 3% of global organic land.
retail organic sales, India has emerged as the The market, estimated at US$ 830 million in
country with the largest number of organic FY20, is largely driven by exports, particularly
farmer producers — a paradox that highlights oilseeds (48%), cereals and millets (10%), tea
the gap between India’s production strength and coffee (9%), dry fruits (9%), and spices
and its limited domestic consumption.The (8%).The United States absorbs nearly 57% of
Indian Market: Small Base, High India’s organic exports, followed by
Potentiallndia’s organic food and healthy the EU at 29%. Domestically,
foods sector currently stands at a modest demand is skewed towards

premium, health-focused

USS$ 1.5 billion, but is expected to double
organic products

to US$ 3 billion by 2026. The real
potential, however, is far larger.
Rising incomes, rapid
urbanisation, the spread of e-
commerce and quick
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DEVARPAN FOODS PRIVATE LIMITED Trade Enquiry:
Narain Nagar, Bazpur Road, Kashipur - 244713, Uttarakhand, India.
E-mail : devarpanfoods@kvspremier.com | Visit us at www.devarpanfoods.com +g1 901 298 8888
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POTATO FLAKES -~

Premium Potato Flakes for Quick & Healthy Snacking.

@ +91 9761525000 @ mail@devandgargi.com
0 B323, Omex NRI City, Omega lIind, Greater Noida - 201310
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PROFILE OF

DR. R.K. BHARTI

Dr. R. K. Bharti is a highly accomplished individual
with a postgraduate and doctoral background in
Organic Chemistry from Agra College, Agra.
Commencing his career in 1995 as a chemical
assistant, he has contributed significantly to
esteemed organizations such as the Central Board
Excise and Customs, Ministry of Finance, and the
Narcotic Division of CRCL, New Delhi. His
expertise extends to roles at Jawahar Lal Nehru
Port Trust (JNPT), Navasheva Bombay, where he
dedicated his skills until 2005. Dr. Bharti further
enriched his

professional
journey

b y
servin

g in

t he
Direct
orate

o} f
Geolo

gical & Mining in Lucknow and Allahabad from 2005
to 2006, holding the position of Assistant Chemist.
His comprehensive experience reflects a
commitment to the field of chemistry and a
profound understanding of its diverse applications
in various domains.
Building on his extensive career, Dr. R. K. Bharti
ascended to the role of Assistant Director Grade-|
at MSME-Development Organisation (HQ) Nirman
Bhavan and MSME-Testing Centre, Okhla, New
Delhi, demonstrating his leadership and
managerial capabilities from 2006 to 2010. His
contributions extended to MSME-DFO
Ahmedabad (Gujrat), where he served as Assistant
Director Gr.I and Deputy Director between 2010
and 2017. Dr. Bharti's commitment and expertise
were further acknowledged as he assumed the role
of Deputy Director (Vigilance) and managed
various divisions simultaneously at MSME-DO
(HQ) from 2017 to 2020. Throughout these roles,
he showcased a steadfast dedication to the growth
and development of the Micro, Small, and Medium
Enterprises sector.
Currently serving as the Joint Director at both
MSME-Development and Facilitation Office in
Okhla, New Delhi, and MSME-Development and
Facilitation Office in Agra, Uttar Pradesh, Dr. R.
K. Bharti plays a pivotal role in spearheading
the promotion and developmental activities for
Micro, Small, and Medium Enterprises
(MSMESs) in Delhi & NCR. His responsibilities
extend to implementing MSME activities on
behalf of the Government of India,
showcasing his continued dedication to
fostering growth in this crucial sector.




PROCUREMENT & MARKETING SUPPORT SCHEME

INTRODUCTION: Marketing , a strategic tool for business development, is critical
for the growth and survival of MSMEs. Due to the lack of information, scarcity of
resources and unorganized ways of selling /marketing, MSME sector often faces
problems in exploring new markets and retaining the existing ones. Keeping in view
these facts, the Procurement and Marketing Support Scheme has been introduced to

enhance the marketability of products and services in the MSME sector.

THE SCHEME AIMS AT THE FOLLOWING: Promoting new market access
initiatives like organizing / participation in National / International Trade Fairs /
Exhibitions / MSME Expo, etc. held across the country. To create awareness and
educate the MSMEs about importance / methods/ process of packaging in
marketing, latest packaging technologr, import-export policy and procedure, GeM
portal, MSME Conclave, latest developments in international / national trade and
other subjects / topics relevant for market access developments.

ELIGIBILITY CONDITION: Manufacturing / Service sector MSEs having valid
Udyam Registration (UR) Certificate.

Eligible Items Scale of Assistance

Space Rent Charges 80% subsidy on space rent paid for General Category &

100% for SC/ ST/ Women/ NER/ PH/ Aspirational
Districts units on minimum stall size of the event for

SMEs.
Contingency 100% limited to Rs. 25,000/ - or actual or whichever is
Expenditure (includes less
travel, publicity & _ . _
ety One representative from each participating unit can

travel limited by AC-Il Tier (train)/ Economy Class (air
fare) per event.

Maximum Budgetary Metro & A Class City : Rs. 1.50 lakh (incl. all taxes) max

Support or actual, whichever is less for a participating enterprises

. . . per event.

(including contingency

expenditure) Other City : Rs. 0.80 lakh (incl. all taxes) max. or actual,
whichever is less for a participating enterprises per
event.




BAR CODE REIMBURSEMENT

Eligible Items Scale of Assistance

Unit based Providing financial assistance of 80% of one -time registration

interventions for fee and annual recurring fee (for first three years) paid by

Bar Code mi.cro enterprises for obtaining up to 1000 Nos. of bar codes
(i.e. products) or actual whichever is less subject to Rs 50,650/
(Fifty thousand six hundred and fifty) max.

Implementing MSME Development & Facilitation offices (MSME -DFOs)

Agencies

Eligibility Micro enterprises which have UDYAM Registration and also
have registration with GS1 India for use of Bar Codes

VENDOR DEVELOPMENT PROGRAMME ( VDP )

Development
Program cum
Exhibition of
Products of 02

days.

PROGRAMME SCALE OF ASSISTANCE
CPSE level Sanction of max. Rs 5.0 lakh/ program or actual, whichever is
Vendor less, per program. Each program would consist of training on

various aspects related to GeM and exhibition of products




D riven by technology, sustainability, and changing consumer expectations,

the global spice industry is entering a new era of value creation. This in-depthexploration unpacks how
innovationis being upscaled across every facet from product development andeco-conscious sourcing to
functional well ness applications—positioning spices at the intersection of fl avor,health, and future-ready food
strategy.

From everyday kitchen essentials to premium
gourmet creations, spices have always been central
to global cuisine. Today, however, the spice industry
is evolving rapidly—driven by technology,
sustainability, and changing consumer preferences.
Once rooted in tradition, the sector is now embracing
innovation as consumers seek healthier, more
experiential, and value-driven food choices.Spices
are no longer seen only as flavor enhancers but as
expressions of culture, wellness, and authenticity.
This shift is reshaping how spices are developed,
blended, packaged, and positioned. Brands are
introducing innovative, global-inspired blends, fusion
flavors, and customized spice solutions, while
premium offerings focus on storytelling, traceability,
and unique user experiences. Together, these trends
are transforming spices into high-value, aspirational
products for the modern consumer.




© (., CYBERTRICKS

Media Pvt Ltd &

Empowering Businesses

& Al BASED
DIGITAL MARKETING
& ADVERTISEMENT

SOLUTIONS

About Us:

Cybertricks Media Pvt. Ltd. is a leading group of companies led by Mr. Sunny Rathore,
widely known in the business industry as Bharat Bizmart. The company specializes in
Al-powered digital marketing and result-driven advertising campaigns that help brands
stand out in a competitive marketplace. With a strong focus on innovation, Cybertricks Media
integrates film production and Al-driven video marketing, recognizing that video + Al is the
future of marketing, with nearly 90% of business conversions influenced by visual content.
The company is also committed to empowering MSMEs by providing affordable website
development, mobile app development, CRM solutions, and complete digital transformation
services—helping businesses scale efficiently in the modern digital era.

What We Offer?

L 05

01

SEO, AEO, GEO, WHATSAPP ‘:;;m::::c":s' MOBILE APP, K12 REPO &
LOCAL SEO PODCAST API, EAIONE. GAME APP BUSINESS
YOUTUBE SEO PRODUCTION BULK EMAIL ERHIBITION S, DEVELOPMENT LEADS
BULK MESSAGE EVENTS, PR, CRM & WEB
BULK CALLS MEDIA & TRAVEL DEVELOPMENT ui/ux

I 4
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©

FILM

MANAGEMENT

GOOGLE

B28 DIGITAL e e PRODUCTION ADWORDS, Al
MARKETPLACE 3 META ADS &
MARKEEING W CELEBRITY OTHER DIGITAL SERVICES
MANAGEMENT ADS

~@®

DESIGN ETC.

& OTHER CUSTOMISED SERVICES

Why Should You Choose Us?
oY

=
£ @ =g .
MANAGEMENT ~ [CREATIVITY |BUSINESS 17v+ Experties X
e WIEREEts Delivered
and transpanent reparting fo Impactil male. data- e e
mnne—. i e i5M+ Business Leads Generated
18+ Awards

2 R » . ® = 01146114847, 01146120491
A =13 AT \ -~ i
9 201/7, 2nd Floor, Dimension Tower, Vard.haman Market, West Enclave, Pitampura, Delhi - 110034 ( INDIA )
O +91 8287477783, +91 9266612221 | & info@cybertricksmedia.com | & www.cybertricksmedia.com
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Pioneers in Flexible Pouch Packaging Machine

We offer a variety of packaging machines, that
serve different industries and need our range
is flexible pouch packaging machines!

Industries Catered:

Our wide Assortment of Technically Advanced
User-Friendly Packaging machines serves
various industries worldwide: FMCG Units
Cosmetics manufacturing units, Packers &
Movers, Chemical Industry, Electrical &
Engineering Industry, Pharmaceutical Industry
Food & Beverage Industry.

Product Development & Technology:

* Our R&D unit is fully functional.

* It keeps us in sync with industry trends.

* We focus on advanced packaging machines.

* They research, analyze, and survey markets.

* Designers and engineers use their input.

* The result—sophisticated, improved machines.
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BRITANNIA

Biscuits Fan o ot b v i

And So More

Plot No :- 46, Road No.6 East (Near Gounchi Drain) Sarurpur Indl. Area, 4 KM. Sohna Road
Ballabgarh, Faridabad (Haryana) -121 004 INDIA.

® +91-8130181116 ankit.jawlaengineering@gmail.com ’ www.jawlaengineering.com




AGGARWAL NAMKEEN

India’s No. 1 Namkeen

Why
Clhoose
Us...?

)

CHOLESTROL
FREE

RICH IN DIETARY FIBRE
FIBRE

(O Call / Whatsapp = Email
011-42184297 | +91-9205996864 | aggarwalnamkeen01@gmail.com

F-18, Okhla Industrial Area, Phase - 1, New Delhi - 110020
C-144, Okhla Industrial Area, Phase - 1, New Delhi - 110020
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SGFOODEES-INFOTECH

N,H. Near Chaupal +91 9811151444,

Sagar,Aligarh-Agra Main = ; /m\ www.crunchizsnacks.in
Road, Ruheri, Hathras @ +917065006671 fOOdees'drgqu@gmml‘Com &) www.foodeesgroup.com

(U.P.) India-204201 +91 9266766852
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WORLD CLASS BAKERY EQUIPMENTS LOCATION

EMPIRE BAKERY MACHINES PVT. LTD.

Your Trusted Partner in Bakery Solution
Call us boost your production efficiency!

M: 97804-90466, 97802-21800,79867-39938, 98720-90466, 9872490466
www.empirebakers.org

_ INFRASTRUCTURE EXISTENCE OF OUR MACHINES

l+lb—uk —
i-ﬂE-h*_

YOUTUBE WHATSAPP

g Opposite gurudwara somasar sahib, village tibba, p.o. Sahnewal
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Sugar Replacers in Bakery Products
and Their Processing Effects

Sugaris an essential ingredient in bakery products as
it provides sweetness, improves texture, contributes
to browning, and enhances shelf life. However,
increasing health concerns such as diabetes and
obesity have led to a demand for low-sugar and
sugar-free bakery products. To meet this demand,
sugar replacers are used in bakery formulations.
These replacers help reduce calorie content but also
influence processing behaviour and product quality.

i v!- . t .

Types of Sugar Replacers Used in
Bakery Products

Sugar replacers are broadly classified into artificial
sweeteners, sugar alcohols, and natural sweeteners.
Artificial sweeteners such as aspartame and
sucralose provide high sweetness but no bulk. Sugar
alcohols like sorbitol and xylitol offer bulk and
moisture retention with reduced calories. Natural
sweeteners such as stevia and honey are preferred
for clean-label products but may affect flavor and
texture.

Role of Sugar in Bakery Processing

In bakery products, sugar performs multiple
functions. It enhances flavour and sweetness, aids in
moisture retention, and improves crumb softness.
Sugar also contributes to browning through Maillard
reaction and caramelization during baking. In yeast-
leavened products, sugar acts as a fermentable
substrate, supporting carbon dioxide production and
volume development. Due to these multiple roles,
replacing sugar is technically challenging.

Liquid sweetener

3

Sugar substitutes

-

~

Granulated sugars

Effect on Dough Properties

Sugar replacers significantly affect dough rheology
and handling. Artificial sweeteners lack bulk,
resulting in weaker dough structure. Sugar alcohols
improve dough softness due to their humectant]
properties. Natural sweeteners may increase
stickiness and alter water absorption, requiring
formulation adjustments during mixing.
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WILTI PURPOSE POWDER SEASONISE e
—

P . S nicps . NAMKEENS . CHIPS
ECHBEUEORIGES . DRY FRUITS « MAKHANA

& Seasonings For /7T . KURKURE

ASHWMEGH SPICES PVT. LTD.

Call Us: +91 8710010065 % 08 SCAN ME
Email: sales@ashwmegh.com rher2 B WWW.Osthegh.com



Effect on Fermentation

In yeast-based bakery products, sugar supports
yeast activity. Artificial sweeteners are non-
fermentable and reduce gas production, leading to
lower volume. Partial sugar replacement is often used
to maintain fermentation efficiency while reducing
total sugar content.

Effect on Baking and Browning

Sugar contributes to color development during
baking. Artificial sweeteners and polyols show limited
browning, producing pale products. Natural
sweeteners like honey support better browning due to
their reducing sugar content.

Effect on Texture and Shelf Life

Sugar delays starch gelatinization and improves
tenderness. Its replacement may result in harder
products. Sugar alcohols help retain moisture and
slow staling, improving shelf life. Artificial sweeteners
alone may cause faster drying and reduced
freshness.

Challenges in Using Sugar Replacers

Major challenges include difficulty in replicating
sugar’s multifunctional role, changes in taste
and texture, higher ingredient costs, and
possible aftertaste. Regulatory limits also restrict
the use of some artificial sweeteners.

Conclusion

Sugar replacers are valuable ingredients in
developing healthier bakery products. However, they
significantly affect processing parameters and
product quality. Careful selection and combination of]
sugar replacers, along with process optimization, are
essential for producing acceptable low-sugar bakery
products.

Effect on Texture and

hat comes to your mind when someone says
premium packaging? Maybe you picture a
luxurious matte box that feels luxurious in your
hands, a gentle magnetic click that whispers
accuracy, gold foil that shimmers without
exerting too much effort, or textures so
exquisite that throwing them away seems
almost unethical. Packaging that causes you to
pause; not because you have to, but because
ouwantto.

Shelf Life

Indeed, that picture is accurate. However,
premium packaging is not determined by its
visual extravagance, finishes, or price. The
experience that premium packaging creates,
defines it. It is not about the frills, it is about
emotion. It is how it makes the consumer feel;
respected, understood, valued.

Premium Packaging is emotional engineering.

It is psychology, strategy, and sensory
understanding woven together with intention.
The human brain forms its first perception
within few seconds, and packaging is where
that perception begins. Touch, sound, texture,
and even the pace at which a box opens;
communicates value and sets expectation.

FIWA B



BIG ON MAKING lﬁ
INDIA SNACK BIG

----------------------------------------------------------- SN ACKS co

We're right by your side, through every twist,
every turn, every chapter of your story.

So let's savour life together,
ONE BIG SNACK
AT A TIME.
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THE BIG Fl.AVOUR RANGE _—
— TO CHOOSE FROM —

Roasted Nuts | Makhanas | Namkeen | Popcorn | Munchies

HTLAPA'A

=

Reach out to us for distributorship, Visit us at:

retail collaborations or other queries: THall No.: 5G
+91 8826019053 AAHAR Stall No.: 28A

customercare@crispycity.com 10-14 March 2026 | Bharat Mandapam | New Delhi



These are carefully designed signals that say:

This matters. You matter.

Premium packaging creates anticipation, and
anticipation is powerful. It transforms opening a
box into a moment like a small celebration, a
sensory pause in a world that is constantly rushing.
These days, those moments become marketing
content because they are captured on camera,
shared, and appreciated. Unboxing is no longer
merely unwrapping but it is storytelling, community,
and free marketing powered entirely by emotion.

Consumers do not just purchase products today.

They buy how those products make them feel.

|

-

Think about Forest Essentials, a company with
roots in traditional beauty practices and ingredient
purity. The same dedication that goes into their
formulations is reflected in their packaging. Every
detail right from heritage-inspired colour palettes to
refined illustrations and gold-finished accents
confidently communicates care and reverence.
You feel the story before you read it, and you trust
the price before you check it. The customer
chooses premium pricing voluntarily rather than
being forced to.

Another completely different example of Pride of
Cows, a premium brand with high quality product
compared to its competitors transformed
something as routine as dairy into a premium
experience. Almost every Indian home has these
daily necessities: milk, paneer, curd, and ghee.
However, their packaging dispels all preconceived

notions about commaodity dairy. The best quality is
communicated long before the product is tasted
thanks to its clean, modern design, luxurious feel,
elegant structure, and distinctly elevated
aesthetics. The packaging itself declares, this is not
aordinary brand.

Consumers respond. They do not question the
price infact, they embrace the value.

Premium packaging in everyday-use categories is
an opportunity many still ignore, and yet it is where
impact is the strongest because expectations are
lowest.

There’s a lot of room for innovation and developing
that premium edge in a category like alcohol where
money is not a problem. | was looking at some
international brands when | came across this UK-
based company called Circus Gin; they’re
redefining what premium means in the spirits
industry. In a category dominated by predictable
labels and minimalist craft aesthetics, Circus Gin
dares to be theatrical, nostalgic, bold. Their
packaging is a show; itis eye-catching, joyous, and
memorable. Long after the last drop is poured, it
remains memorable and commands attention even
on a crowded shelf.




more than

TRADE FAIRS | MICE | HOLIDAYS | STUDY TOURS | EVENTS

More Than Travel is India’s Leading Business Tour Operator
Providing Economical Suitable Packages for Your Trade Exhibition Tours

UPCOMING EVENTS

'BAKERY CHINA 2026 CANTON FAIR 2026' CHINA REF 2026
BEIJING CHINA 08-10 APRIL

SHANGHAI CHINA 20-23 MAY PHASE | (15-19 APRIL & OCT)

INTERPACK 2026 ANUGA FOOD 2027

CHINAPLAS 2026
SHANGHAI CHINA 21-24 APRIL DUSSELDORF,GERMANY ( 7-13 MAY) COLOGNE, GERMANY (9-13 OCT)

OUR
SERVICES

Business Travel Packages

Factory Visits
Strategy and Planning
Meet with Local Sourcing Agents

" SIAL PARIS 2026
PARIS, FRANCE (17-21 OCT)

MORE THAN TRAVEL PVT. LTD.

Gurgaon | Mumbai | Chennai | Bangalore | Coimbatore HfBVINDER KUMAR

© care@morethantravels.com www.morethantravels.com I/D ) 9306248652
9210299977

@ Plot No 4, Street No. K-11, Vatika India Next, Sector -83, Gurugram - 122004, Haryana i
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Premium is not always minimal or quiet.
Sometimes premium is fearless.

But beyond the beauty and poetry, there is
undeniable business logic.

Premium packaging is not indulgence — it is
strategy. It improves recall of the brand. It
increases perceived worth. Premium pricing is
supported by it. Because people go back to
what made them feel something, it encourages
repeat purchases. Long before logical
comparison starts, it fortifies emotional loyalty.

Today’s consumers don’t just pay for the
product.

They are paying for the consideration that goes
into it.

They are paying for the feeling of being valued.
They are paying for an enjoyable experience.

And companies that understand this are
making more money through improved
perception and stronger relationships.

The truth is simple:
People are willing to pay for premium.
They always have been.

The real question is — are brands willing to go
that extra mile?

Here is the truth brands must embrace:
premium packaging design and manufacturing
is not an expense but it is an investment. An
investment that consistently delivers returns,
both financial and emotional. When a brand
truly cares about its customers and chooses to
give them more than what they expect, loyalty
is no longer a challenge but it becomes a

natural outcome.

Think about your own choices for a moment.
Aren’t you loyal to certain brands because of
how they make you feel? Because owning
them makes you feel proud, confident, seen?
Because they represent who you are or who
you aspire to be? Whether it is a fragrance you
display, a bottle you pour from at a celebration,
or even a daily essential you place on your
breakfast table; the emotion behind ownership
matters. It shapes perception. It elevates
identity. It makes you feel special. And yes, it
gives you a certain edge.

So whether we talk about high-end categories
like perfumes and spirits, or everyday
essentials like dairy, skincare, or home care; fif

brands invest in exceptional quality and
thoughtful craftsmanship, premium packaging
becomes the quiet assurance that the value
inside is real. It builds confidence, reinforces
value and turns first-time buyers into repeat
customers, because people return to what
makes them feel good about themselves.
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Celebrating ,,Of Trust, Innovation,

and Growth

ab
Asha Ram isa part of

your morning to evening life

"My vision for Asha Ram & Sons is to innovate while
honoring our legacy, expanding globally, and
maintaining premium quality. We are committed to
providing ingredients that are not just affordable yet
reliable but also reflect our philosophy of

u -E‘aj ! 'Quality Over Price.""
Saus ,, .
. ' In the past 43 years of my experience, I've nurtured
dﬁi 'Ra;l . a family legacy and worked upon..."
®
Shiv Gupta

Chairman & Managing Director of

Customer Care:
®: 011-43999999 (100 Lines)
®: info@asharam.in &: www.asharam.com
[@: asharamandsonsofficial (©: asharamandsonsofficial




Innovative Polybags
Sealers
Seals under 3 Seconds
Airtight &
Tamper Evident
Customise in your
own brand
Cost Effective & Labor
Friendl

Available in both roll &
sheet form

Customise your
own design

Microwave & Freezer Safe

Eco-friendly & Chemical
Free
Our Range of Products

R Comboseal Industries Private Limited

COMBOSEAIL Address: B-41 Ground Floor, G.T. Karnal Industrial Area, Delhi 110033

(M): +91-9999596978, +91-9696895958 (E): info@comboseal.in
www.comboseal.in




Cookies

Tazte mein A4+

Manufactured & Marketed by:

PND EXIM INDIA LLP

Get in touch with us:

Plot No. 46, Sector-155, Noida- 201303,
G.B. Nagar, U.P, India
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Taste Mein A++

Our

Cookies

Taste mein A+e

Cookies

Taste mein A*++

Also Available for:

Horecal Retail Chain/ Merchant Traders

= info.pndeximindia@gmail.com
©) +91- 9266565336 | & www.bakeats.in
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Sean To Connect
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MAKING BAKER’S LIFE EASY E .

YOUR PREFERRED About Us

We are manufacturers of high-quality bakery machinery

b \Y A. focused on improving bakery operations through
' \ innovative, durable, and customizable equipment. With

20+ years of industry experience, we build solutions
p ,.- R'I‘N E R that streamline production and help bakeries deliver

consistent quality—whether you operate a small unit or

an industrial-scale plant.

Some of Our Solutions Include Why Choose Us?

Mixing Solutions For e 20+ Years of Industry
« Biscuit & Cookie Dough ‘ Experience
« (Cake Batter e Serve Small Units to
« Creams Industrial Scale Plants
« Bread, Bun, Rusk, Pizza, e Can Supply Wide Range

Puff Pasty Doughs
= Namkeen Dough

Forming Solutions For

Baking & Heating Solutions

» Variety of Cookies &
Biscuits

» Variety of Cakes

« Center-filled & Injected
products

» Variety of Breads, Buns,
Toasted Bread, Burger Buns,
Hotdog Buns

» Variety of Puff Pastries

« All kinds of Baked Goods
= Roasted Products

of Solutions

Help Automate Your
Processes

Innovative, Durable,
Easy to Use & Maintain,
Consistent Output
Quality, Higher
Throughputs, Reliable
Solutions

Can Supply Customised
Solutions Too

Pan India Sales & After
Sales Network

Driven by a Mission -
MAKING BAKER'S LIFE
EASY



‘;v s
d ﬂhakrm“"“
& '

2 ;hup, aibabtad ) o 4 A
toma""“‘ s L e ot .

~h 1nside P
QTR

100%
Natural

Contact Us Vinay Kumar & Kunal Agarwal 9794243976

9 Vill. -Atsaliya Old Sitapur Road Shahjahanpur Uttar Pradesh - 242001
GSTIN No. 09ABDFPOI102E1ZV
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FORTHCOMING NATIONAL
TRADE SHOWS AxD EVENT'S

EXHIBITION NAME EXHIBITION LOGO EXHIBITION DATE EXHIBITION
LOCATION
AAHAR 2026 A ALIAR ] 10 — 14 March 2026 | Bharat Mandapam New
LE ‘ Delhi.

(8th Edition): Focused " 12—14 March 2026 India Expo Centre &

on hospitality and ) — Mart, Greater Noida.

culinary innovations. e

Corru Pack Print India. o 19—-22 March 2026 [ICC (Yashobhoomi),
PRINT INDIA. New Delhi.

CHOCOLATE &

24-26 April 2026

Bombay Exhibition

Expo

BAKERY EXPO (CBEX) Centre (BEC),
Mumbai, India
Indusfood 2026 21-24 April 2026 Greater Noida/NCR
E&ngozs

Plastic, Packaging & - Tr— 10-13 April 2026 Chennai Trade Centre,

Printing Expo (P3) |  [7& e Chennai, India

SIAL India (Mumbai) " 10-12 April 2026. Jio World Convention
INSNIIFOODIUSINISSE Centre’ BKC, Mumbai

India International Food : 01-04 May 2026 HUDA Grounds in

Beverages & Hospitality 9 EXPO Gurugram, Haryana.

CMPL Mumbai 2026

Vage

04-06 May 2026

Jio World Convention
Centre in Mumbai.

Nutrition Summit &
Awards

15th IEIA Open Seminar _ 09 May 2026 India Expo Centre &
and Exhibition Services Mart in Greater Noida
Expo

India Dairy Summit & - 28 May 2026 Radisson Blu in New
Awards iDdiry: Delhi

India Food Safety & 29 May 2026 Radisson Blu, Dwarka

in New Delhi




FORTHCOMING NATIONAL
TRADE SHOWS AnxD EVENTS

EXHIBITION NAME

EXHIBITION LOGO

EXHIBITION DATE

EXHIBITION
LOCATION

Food India Expo
2026:

19 — 21 June 2026

CIDCO Exhibition
Centre, Vashi, Navi
Mumbai

Food Tech Show 2026

19 — 21 June 2026

CIDCO Exhibition
Centre, Vashi, Navi
Mumbai

Food Expo Bengaluru
2026:

11 — 13 June 2026

Bengaluru International
Exhibition Centre

FoodExpo (BIEC), Bengaluru.
India Tea and Coffee . 11 — 13 June 2026 BIEC, Bengaluru
Expo 2026 fe bt
Dairy Expo 2026 DAIRY 11 —13 June 2026 | CODISSIA Trade Fair
'&Expo Complex, Coimbatore

Khane mein behtareen
Hai Swad par Yakeen

1T

Manufactured By: SHREE SHYAM SNAC

5 j!

Raveena Tandon
{Bollyv e

-y 7 24 L

= info@shyamg.in

KS FOOD LIMITED. ® www.shyamg.in




FORTHCOMING

INTERNATIONAL
TRADE SHOWS AND EVENTS

EXHIBITION NAME

EXHIBITION LOGO

EXHIBITION DATE

EXHIBITION
LOCATION

TECNIPAO — Porto
2026

06 — 09 March 2026

EXPONOR, Porto,
Portugal

FOODEX JAPAN 10 — 13 March 2026 Tokyo, Japan.
2026 > SR
GastroPan 19 — 21 March 2026 Redal Expo, Sibiu,

Romania.

Modern Bakery

24 — 27 March 2026

Timiryazev Exhibition

Moscow: Wy E?.?EE# Centre, Moscow,
—OSCoN Russia.

International Food & - _ 30 March — 01 April ExCelL London, UK.

Drink Event (IFE) Lt P 2026

UzFood 01-03 April 2026 Tashkent, Uzbekistan
#'UzFood

World Food Poland 14-16 April 2026 Warsaw, Poland
WorldFood

Sachsenback _ 18-20 April 2026 Messe Dresden,

Dresden ]323:%" Germany

DRESDEN
FHA HoReCa 21-24 April 2026 Singapore Expo,
fuazzae Singapore

VIV Europe 2026 . 1-3June Utrecht, Netherlands
A ofp ‘

FOOMA JAPAN 2026 IRQN. MA 2 -5 June Tokyo, Japan




FORTHCOMING

INTERNATIONAL
TRADE SHOWS AND EVENTS

EXHIBITION NAME EXHIBITION LOGO EXHIBITION DATE EXHIBITION
LOCATION
Agrofood Ethiopia Ethiopia 4 — 6 June Addis Ababa, Ethiopia
2026 agrofood
Warsaw Food Expo (@ ] 9 — 11 June Warsaw, Poland
2026 WorldFood
Seoul Food & Hotel e 9-12 June Goyang, South Korea
2026 Aotk
SEOUL
Africa's Big 7 2026 9-12 June Cape Town, South
BIG'A Africa
Free From Specialty A, FREE FROM 16 — 17 June June Vienna, Austria
Food N SPECIALTY
Food Week 2026 24 — 25 June Basel, Switzerland
JAPAN'S FOOD 24 — 26 June Tokyo, Japan
EXPORT FAIR
Summer Fancy Food B  summer 28 — 30 June New York City, USA
Show foncy S
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DR. GIRISH GUPTA
President National
Sanskriti food
Equipment Exim Pvt.
Ltd.

Food Consultant &
Turnkey Planner

Mr. Ripan Kochhar
Sn. Vice - President
National

Fontal Flexi Pack Ltd.

Manufacturer of
Laminates

Mr. Navin Kr. Motani
Vice- President
National

G M Exim Pvt. Ltd.
Manufacturer of
Snacks

Mr. LALIT GOEL
Gen. Secretary
National

Laxmi Trading Co.
Manufacturer of
Edible Oil

Mr.Sanjeev Rawat
Treasurer- National /
Northern President
National

Design Concepts
Creative Designing &
Advertising

MEENU ARORA

JT. GEN. SECRETARY
NATIONAL

FOOD INDUSTRIES
WELFARE
ASSOCIATION

MR. ARUN SEHGAL
President of Delhi &
U.p.

List of Members

Mr. Y.K. GUPTA
EXECUTIVE MEMBER
Vita Agro Processes
Foods
Manufacturer of
Spices

Mr. Pankaj Goel

Life Member
Panchwati Nutrients
Panchwati

Mfg. of Ayurvedic
Tablets & Juices

Mr. SAMARPAL
JAWLA

EXECUTIVE MEMBER
Jawla Advance
Technology LLP
Manufacturer of
packaging machine

Mr. Ratan Behari
Agarwal

ADVISER NATIONAL
R.B. Hing Company
Pvt. Ltd.

Importer, Processor,
Exporter of Hind

Mr. Suman Kumar Jha
Life Member
Patanjali Ayurved
LTD.

Mfg. of Food
Processing
machinery.

Mr. RAMA KANT
YADAV

Life Member
BTW India Pvt Ltd
Manufacturer of
Snacks & Sweets

Mr. Gurjant Singh
Life Member

Baki Packi Pvt Ltd
Manufacturer &
Trader of Bakery
Paper & packaging
item

Prayogshala PVT LTD.

™ l/.
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Mr. Vimal Kumar

Life Member

M/S Rich Food Corp.
Processor, Importer &
Exporter of Pulses

Mr.Ravi Kumar

Life Member

M/S Shri Sai Cashew
Pvt Ltd

Mfg. of Cookies and
Packaging of Dry
Fruits

Mr.Koilraj Allex
Life Member

M/S Kar Bakery
Equipments (India)
Pvt Ltd
Manufactuer of
Bakery Ovens

Mr.Sunil Chauhan
Life Member

M/S B R Pouch
Packing Machines (P)
Ltd.

Mfg.r of Pouch
Packaging Machine

Mr. Manish Kr.
Aggarwal

Life Member

M/S Manish Mangla
Flavours Pvt Ltd
Manufacturer of
Spices & Seasoning

Mr.Ram Kumar
Sharma

Life Member

M/s R K Sharma
Trading Company
Mfg. of roasted
peanut, chana, etc..

Mr.Manu Garg

Life Member

Viraj Spices
Manufacturer of
Spices & Seasoning
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Mr.Sukesh Kumar
General Member
Macro Print Pack pvt.
Ltd.

Mfg. of Mono Carton,
Catalogues and gift
pack.

Mr.ASHISH AGARWAL
Life Member
SINGHAL GRAH
UDHYOG PVT. LTD
Mfg. of Spices like
Seasoning Spices &
Kitchen Spices

Mr.PANKAJ GARG
Life Member

SPPS EXIM
INTERNATIONAL LLP
Import Export

Mr.SUNIL MITTAL
Life Member
SUNIL KETAN & CO
Deals in Dry Fruits
and Whole Spices

Mr.ANIK JAIN
GENERAL MEMBER
S.S5.FOOD
PRODUCTS
Manufacturing of
Food Products

Mr.AADIT DALAL
LIFE MEMBER
C.J. Patel& CO.
Manufacturer of
Snacks Food

Mr.AJAY JAIN
Life Member
RAJA NAMKEEN
ubDYOG
Manufacturer of
Snacks Food

List of Members

Mr.AJAY KUMAR
GUPTA

Life Member

MAA GLOBAL
ENTERPRISES
Distellery Consultant

Mr.AJAY SHARDA
Life Member
Sanwaria Sweets Pvt
Ltd

Mfg. & Trader of
sweets, Bakery &
Confectionery
Products

Mr.AMIT DESAI

Life Member

Fine Organic
Industries Ltd.
Manufacturer of Food
Industry Chemical

Mr.Anil Kumar
Aggarwal

Life Member

AFP Manufacturing
Pvt.Ltd
Manufacturer of
Snacks Food

Mr.Anil Parchani

Life Member

Durga Confectioners
Pvt Ltd
Manufacturer of
Candies

Mr.ANKIT JAWLA
EXECUTIVE MEMBER
Jawla Engineering Pvt
Ltd

Manufacturer of
packaging machine

Mr.Ankit Harbhajanka
Life Member

SHRI RAM
INDUSTRIES
Manufacturer of
Plastic Jars & Bottles

Mr.Arjun Prasad
Pathak

Life Member
Pathak Khadya
Masala Udyog
Manufacturer of
Snacks

Mr.Arpan Jindal

Life Member
Devarpan Foods Pvt.
Ltd.

Manufacturer of
Snacks Food

Mr.ARUN DADDA

Life Member
Economode Food
Equipment India Pvt.
Ltd

Manufacturer of Food
Machinery accessory

Mr.Arun Singhal

Life Member

Shree Shyam Snacks
Food Pvt. Ltd.
Manufacturer of
Snacks Food

Mr.Atul Kant Verma
Life Member
Elegant Engineers
Manufacturer of
Packing Machine

Mr.Biren Devji Palani
Life Member

Stern Ingredients
India Pvt Ltd
Manufacturer of
Bakery & Flour Milling
Industry

Mr.Babu Ram Singla
Life Member
SINGLA SWEETS
Manufacturer of
Sweets and Snacks
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Mr.BALRAM GUPTA
LIFE MEMBER

MAA LAXMI
NAMKEEN
Manufacturer of
Snacks Food

Mr.Basant Agarwal
Vimal Hi-Tech Pvt Ltd
Manufacturer of
Stretch films &
adhesive Tape

Mr.Bijender Kumar
sharma

LIFE MEMBER

Nitish Foods Pvt.Ltd.
Manufacturer of
Snacks Food

Mr.Chandra Shekhar
Joshi

LIFE MEMBER
Shivaadyu Foods &
Beverages Pvt Ltd
Manufacturer of
Snacks food

Mr.Davinder Kr.
Mittal

Life Member

Gopal Food Product
Manufacturer of
Snacks Food

Mr.Devender Verma
Life Member

Verma Food
Processing System
Manufacturer of
Food Processing
Machinery

Dr. D K Misra

Life Member

Fair Quality Institute
Food Testing Lab

Mr.Ekansh Singhal
Life Member

Hanji Creations And
Shreeji Softech
Graphic Designing &
Brand Building

Mr.Gaurav Nagpal
Life Member
Genesis Pro Pac
Deals in Liner/ Mono
carton Labels

Mr.Harsh Mittal
Life Member
RITU PRODUCTS
Manufacturer of
Snacks Food

Mr.JAGJIT SINGH
Life Member

J. S.Engineering Co.
Manufacturer of
Bakery Equipments

Mr.Jatin Poddar
Life Member

Poddar Food Pvt. Ltd.

Manufacturer of
Seasoning & Spices

Mr.Kamal Gupta
Life Member
Excelsior Engineers
Pvt. Ltd.
Manufacturer of
packaging machine

Mr.Kamal Shingari
Life Member
Sanya Packaging
Solutions
Manufacturer of
Laminates

Mr.Karim Ratnani

Life Member

R K Food Industries
Snacks Manufacturing

Mr.Kuldeep Singh
Life Member
Rachna Namkeen
Bhandar
Manufacturer of
Snacks Food

Mr.M D Aziz Biswas
Life Member

Nutri Fresh Bakery
Manufacturer of
Snacks, Bakery Items

Mr.Manoj Agrawal
Life Member

Better Deli Foods Pvt
Ltd

Manufacturer of
Pasta

Md. Shahid

Life Member

S K Food Egpt. Pvt.
Ltd.

Manufacturer of Food
Processing Machine

Mr.Mukesh Sharma
Life Member

GLS Extrutech
Pvt.Ltd.
Manufacturer of Food
Processing Machines

Mr.Naresh Dahiya
Life Member

Sai Satya Engineers
Manufacturer of

Nitrogen,
Oxygen & BioGas
Plant
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Mr.Narottam
Kr.Mittal

Life Member
Servo Foods Pvt.
Ltd.
Manufacturer of
Bakery Product

Mr.Navin Agarwal
Life Member

Crazy Snacks Pvt.Ltd.
Manufacturer of
Snacks & bakery
Food

Mr.Navin Kumar
Life Member
Astra Satlinks Pvt.
Ltd.

Manufacturer of
Flaxible Laminates

Mr.nikhil goyal
Life Member

Tip Top Food Tech
India Pvt. Ltd.
Manufacturer of
Snacks Food

Mr.Pawan Kandoi
Life Member
Jhumar Namkeen
Manufacturer of
Confectionary

Mr.Prabhat Agarwalla
Life Member

Fun Choice
Manufacturer of
Snacks Food

Mr.Pradeep R.
Katariya

Life Member

Saurav Flexipack
Systems Pvt. Ltd.
Mfg of flexible
Packaging Machinery
& Allied Systems

List of Members

Mr.PRITUL JAIN
Life Member

Pritul Machines
Manufacturer of
Bakery Machines &
Paper cup Making
Machines

Mr.Prudhvee Chegu
Life Member

Chegu Imperium Pvt
Ltd

Manufacturer of
Snacks food

Mr.Puneet Sharma
Life Member
Alpha Logistic
Services PvtlLtd.
Logistic Services

Mr.Rajesh Dobaria
Life Member

Jayant Snacks &
Beverages Pvt. Ltd.
Manufacturer of
Snacks & Beverages

Mr.RAJESH GARG
Life Member

Priniti Foods Pwvt. Ltd.
Manufacturer of
Snacks Food

Mr.Rajesh Lamba

Life Member

Lamba Food Products
Manufacturer of
Snacks, Bakery Items

Mr.Rajnish Agarwal
Life Member

Om Sons Industries
Pvt. Ltd.
Manufacturer of
Snacks Food
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Mr.RAMESH
AGGARWAL

Life Member
CHANDIGARH
SWEETS LIMITED
Exporter & Mfg. of
Sweets, Snacks etc.

Mr.RAMKISHAN

Life Member
Bakewell Machines
Manufacturer of
Backery Equipment

Mr.RASHI JAIN

Life Member

ARG Snacks Pvt Ltd
Manufacturer of
Snacks & Macroni

Mr.RAVI VERMA

Life Member

KIDYS FOOD
PRODUCTS PVT. LTD.
Manufacturer of
Bakery Equipments,
Snacks & Bakery Food

Mr.Sachin Mittal
Life Member
FunjioFoods Private
Limited

Mfg. of Snacks &
Bakery Food

Mr. Sahil Bhayana
Life Member
Urban Foods
Manufacturer of
Macroni & Pasta

Mr.Sandeep Motani
Life Member

Ginni Grih Udhyog
Manufacturer of
Snacks Food
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Mr.SANJAY GARG
Life Member
Bikaner Namkeen
Wala Food Pvt.Ltd.
Manufacturer of
Snacks Food

Mr.Sanjay Agarwal
Life Member

U D Food Products
Pvt.Ltd.
Manufacturer of
Snacks, Corn & Rice
Grit

Mr.SATYAM PANDEY
Life Member

Unique Packtech
Manufacturer
Flaxible Packaging
Material

Mr.SAURAV GUPTA
Life Member
Saurav Beverages
Pvt. Ltd.
Manufacturer of
Snacks Food

Mr.SHIV KUMAR
GUPTA

Life Member

Asha Ram & Sons
Pvt.Ltd
Manufacturer of
Bakery Ingredients

Mr.Srigopal Bahety
Life Member
Jayelbee Food
Processors Pvt Ltd.
Manufacturer of
Confectionery &
Bakery Items

Mr.Sunil Chaudhary
Life Member

G C Food Pvt.Ltd
Manufacturer of
Besan, Sattu, Spices
& Snacks Food

List of Members

Mr.Surender Mittal
Life Member
Parmanand & Sons
Food Products
Pvt.Ltd.

Mfg. of Besan,
Pulses

Mr.Tushar Jindal
LIFE MEMBER
Vishwanath &
Company
Manufacturer of
Snacks Food

Mr.Vaibhav Arya
LIFE MEMBER

A K S Food Products
Manufacturer of
Snacks Food

Mr.Ved Prakash Garg
LIFE MEMBER

Parul Food Products
Manufacturer of
Snacks Food

Mr.Vinay Agarwal
LIFE MEMBER

V K Home Solutions
Pvt.Ltd.
Manufacturer of
Snacks Food

Mr.vinod

LIFE MEMBER
Vinod Snacks &
Confectioners
Pvt.Ltd.

Mfg. of Snacks &
Bakery Food

Mr.vishal goenka
LIFE MEMBER

P L Industries Pvt.
Ltd.
Manufacturer of
Snacks Food

Mr.Subhashish
Banerjee

Life Member

SHYAM ENTERPRISES
DAIRY PRODUCTS

Mr.RAHUL SINGH
Life Member
FOURWINGS
INDUSTRIES PVT.
LTD.

chocolates and
snacks

Mr.PRADIP AGARWAL
Life Member
VICTORY
INTERNATIONAL

Mr.TUSHAR
SRIVASTAWA
Life Member
JUBILANT
FOODWORKS
LIMITED

FOOD SERVICE
COMPANY

Mr.ARVIND KUMAR
SAXENA

Life Member
PANORAMA QUEST
VENTURES

Mr.TAMISH SETHI
Life Member
KEWAL TRADERS

Ms. KANCHI

Life Member
BOZZLER ENERGY
PVT.LTD.
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Mr. Sumeet Gupta
Life Member
Hygen Packs
Manufacturer of
FMCG products

Mr.Siddharth Dhurka
Life Member

Pocket Kitchen LLP
Food and Beverage
Distributors

Mr.VINOD

Life Member
Vinod Snacks &
Confectioners
Pvt.Ltd.

Mfg. of Snacks &
Bakery Food

Mr.Vinod Kumar
Khanwani

Life Member
Amruta Papad
Products Pvt. Ltd.
Papad and other
food product mfg.

Mr.Sushil Kumar
Agarwal & Kiran Devi
Dhanuka

Life Member

Ridhi Sidhi Spices
All kind of chilli
powser and spices

Mr. Sunil Khatri
Life Member
Khatri Medicos
Chemist, Druggist

Mr.Sunil Chauhan
Mr.Vipin K Chauhan
Life Member

B R Pouch Packing
Machines (P) Ltd.
Manufacturer of
Pouch Packaging
Machine

Manisha Singh

Life Member
SPRINPAK MFG. LLP
MFG. OF Flexible
Packaging

Mr. Sarthak Agarwal
Life Member
BS Agro Foods

Mr. Anil Kumar
Sharma

Life Member
Anaansh Health Care
Manufacturer of Food
Products

Mr.Anil Kumar Mittal
Life Member

SSG Pharma Pvt.Ltd.
Manufacturer of
Snacks & Digestive
Tablets

Mr.Ankit Harbhajanka
Life Member

Shri Ram Industries
Manufacturer of
Plastic Jars & Bottles

Mr. Ashok Tripathi
Life Member

Zions Food & Fun
Management (P) ltd.
Food Prodction &
Hospitality

Dr. Anuj jain

Life Member

DR. JAIKARAN LLP
ORAL CARE
PRODUCTS

Mr. Mohit

Life Member
ASHOKA MACHINES
Mfg, Wholesaler,
Import and Export of
Rotary Rack Oven and
Spiral Mixer

Mr.KARAN BAJAJ
Life Member
BAJAJ GOLDEN
FREIGHT CARRIERS

Mr.JAGJIT SINGH
Life Member

J. S.Engineering Co.
Manufacturer of
Bakery Equipments

Mr.NITESH PANCHAL
Life Member

H.L. ASSOCIATES
CONSULTANCY

Mr.JIGNESH PATEL
Life Member
HONEY FOOD
INDUSTRIES

FOOD PRODUCTS

Mr. Naveen Anand
Life Member

Maalana Foods Pvt.
Ltd.

Manufacturer of Food
Products

NEETU BANSAL
Life Member
Native Earth
Formulation
VIRGIN OILS
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Mr.NIKHIL GOYAL
Life Member

Tip Top Food Tech
India Pvt. Ltd.
Manufacturer of
Snacks Food

Mr.SAGAR MODI
Life Member
SAGAR OVERSEAS

Mr.Naresh Dahiya
Life Member
Sai Satya Engineers

MADHU DWIVEDI
Mr. K.C. DWIVEDI
Life Member
MADHU
ENTERPRISES
Mfg. of machinery
and equipment

Mr. Rajesh Bhisam
Bhojwani

Life Member

RBB SHIV

Manu Garg

Life Member

Viraj Industries
Manufacturer of
Spices & Seasoning

Mr. Prudhvee Chegu
Life Member

Chegu Imperium Pvt
Ltd

Manufacturer of
Snacks food

Mr.RAVI RANA
Life Member
Aroma spices

SANCHIT GOYAL
Life Member

THE BAMBOO BAE
PRIVATE LIMITED

Mr. Akhilesh Gupta
Life Member
Sanskriti Fresh Foods
Pvt Ltd

food products

MR. AJAY JAIN

Life Member

RAJA NAMKEEN
uDYOG
MANUFACTURER OF
SNACK FOOD

Mr.Dharmendra
Surana

Life Member
AADISHWAR FOQOD
PRODUCTS

Mfg. OF FOOD
PRODUCTS

Ms. Vanita Agrawal
Ms. Angira Minani
Dr. Jasmine Ch.
Life Member

North East Spices &
Agro Products
Food Processing
Industry

ASHWANI KUMAR
Life Member

AVS PACKAGING
PRIVATE LIMITED

MR. ANAGAT CHABRA
Life Member
INFINITY PUMPS AND
SYSTEMS PRIVATE
LIMITED

PUMPS AND
SYSTEMS

Mr. Ishan Khanna
LIFE MEMBER

Ish Foods and
Hospitality (P) Ltd.
Manufacturer of
bakery Items

Mr. Gurjant Singh

Life Member

M/s Baki Packi Pvt Ltd
(Manufacturer &
Trader of Bakery
Paper & packaging
item)

Mr. MAHAAN SINGH
LIFE MEMBER
MADHU FOOD
PRODUCTS

FOOD PRODUCTS

Mr.MANISH A.SHAH
LIFE MEMBER
H GOKALDAS & CO.

Mr.MANMOHAN
BAGRI

LIFE MEMBER
HABHIT WELLNESS

Mr.SAMEER TUTEJA
LIFE MEMBER

KEN GLOBAL DRINKS
INDIA

manufacture of food
products
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Mr. Arun Sehgal
NEC

PML FOODS
Manufactuer of
Biscuits range

Mr. Ashwani Pareek
Life Member

Suit Case Legal (PML
Foods & Beverages
LLP)

Ms. Vanita Agrawal
Life Member
[Food Processing
Industry (Mfg.)

M/s North East
Spices and Agro
Products

Ammarnath Bansel
Life Member

(Mfg. of Flexible
Packaging Material's)
M/s Abhiuday Print
Industries Pvt. Ltd.
Life Member

Zervin Rana

(Mfg. of FMCG
products)

M/s Dinshaws
Snacks & Foods Pvt.
Ltd.

Life Member

. Sumeet Gupta
Life Member
(Manufacturer of
FMCG products)
M/s Hygen Packs
Life Member

. Akshay Bathla

Life Member
(Manufacturer of
FMCG products)
M/s Pooja Namkeen
Bhandar

Life Member

Mahesh Patil

Life Member
(Machine
Manufactuer)

M/s RIECO Industries
Life Member

Ashok Kumar Puri
Life Member
(Manufacturing of
Bread) M/s SNY Oven
Bake LLP

Life Member

Karun Bansal

Life Member
(Manufacturer of
Namkeens and
Sweets)

M/s Bikalal Foods
Life Member

Ashwin Garg

Life Member
(Mfg. of Candies)
M/s Richchoco
Industries LLP
Life Member

. Rajesh Agarwal
Life Member
(Manufacturer of
Candies) M/s BrijRaj
Auto Pvt. Ltd.

Life Member

. Himanshu Mittal
Life Member
(Manufacturer of
Candies)

M/s Sanjay Grain
Products Pvt. Ltd.
Life Member

Mr. Ranjeet B. Singh
Life Member

R.B. INTERNATIONAL
World wide freight
broker & Shipping
Agent

Naveen Anand

M/s Maalana Foods
Pvt. Ltd.
(Manufacturer of
Food Products)

Arun Khattar

Life Member

(Oil Manufacturer)
M/s Khattar Edibles
Pvt.Ltd.

Life Member

Umesh Kumar

Life Member

(Oil Manufacturer)
M/s Khattar Edibles
Pvt.Ltd.

Vikas Rustogi

Life Member
(Flexible Packaging
Film)

M/s Arihant
Technopack Pvt.Ltd.

Prashant Kumar
M/s Interlink Foods
Pvt. Ltd.

(Food Processing)

A.K. Kohli

M/s Neelkanth
Engineers
(Manufacturer of
Retort Machines)

Mr. Vikas Lamba
Life Member
RDA PRINT PACK
Offset Printing &
Packaging



‘k(\w\h FOOD INDUSTRIES WELFARE ASSOCIATION

a%\\snm‘y List of Members
Mio?

RIES LR ARE "‘s

Sagar Jaswani

M/s Sakhi Shubham
Industries
(Manufacturing of
Seasoning & Spices)

Ravi Jain

M/s Aarnesh Air
Products Pvt. Ltd.
(Trading for Rubber
Products)

Shubhangi Singh
M/s Ancient Golden
Mill

[Manufacturer of
Millet Processor and
Product (Healthy)

Nitin Mahajan
M/s Mahajan &
Company
(Trader of Spare
Parts)

Arpit Agarwal

M/s EPAC Flexibles
Pvt. Ltd.
(Manufacturer of
Flexible Packaging
Material)

Mr. B.L. Bajaj

Life Member
DYNAGROW
ENTERPRISES PVT.
LTD.

Marketing &
Distribution of Food
Snack

Mr. Varun Aggarwal
Life Member
AGROHA AGRO
FOOD PVT. LTD.
Manufacturer of
Bakery Products

Mahesh Kumar
Agrawal

M/s India Food
Processing

(Food Industries
Nutrition/ Proteins)

Kanha Aggarwal
M/s Prakash Pipes
Ltd.

(Flexible Packaging)

Siddharth Dhurka
M/s Pocket Kitchen
LLP

(Food & Beverage
Distributors)

Ashish Agarwal

M/s Singhal Grah
Udhog Pvt. Ltd.
(Manufacturer of
Spices like Seasoning
Spices & Kitchen
Spices)

Chandresh Maurya
M/s Shobha Gruh
Udhyog
(Manufacturer of
Soya Namkeen & Soya
Stick)

Mr. Madhusudan
Agarwal

Life Member
HALDIRAM PRODUCT
PVT. LTD.

Sweet Shop &
Restaurant

Mr.Alpesh Thakkar
Life Member

NGU Foods and
Beverages LLP
Rotogravure Printed
Flexible packaging
material.

<0/ 2

Sucheta Mani Grover
M/s Grover Agro Food
Private Limited
(Manufacturing of
Fruit Juice)

Lakshya Talwar
M/s Golden Valley
Overseas

(Dry Fruits
Processing)

Manoj Kumar
Tara Chand Jain
M/s TJL Impex
(Spices, FMCG
Products)

Deepak Sarkar
Life Member

M/s Dooar Bakery
(Manufacturer of
Rusks, Cookies,
Breads)

Mitali Sarkar

M/s Dooar Bakery
(Manufacturer of
Rusks, Cookies,
Breads)

Mr. Vikas D Nahar
Life Member
HAPPILO
INTERNATIONAL PVT.
LTD.

Dry fruits mfg. &
processing

Mr. Ratan Behari
Agarwal

NEC

R.B. HING COMPANY
PVTLTD

Importer, Processor,
Exporter of Hind
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Mr.SAMEER
BHANUSHALI
Life Member
ASHAPURA AGRO

Mayank maheshwari
Life Member
KUMAR AUDYOGIK
VIKAS PVT. LTD.

Mr.RAHUL ARORA
Life Member

AJIT SINGH OM
PARKASH PVT. LTD.
FOOD AND
BEVERAGES

Mr.SHWET GOYAL
Life Member
KAURUM MARKETING
& CONSULTING PVT.
LTD

Mr. HEMANT GUPTA
Life Member
MODERN
LAMINATORS
Manufacturers of
Flexible Laminates

. Aditya G Bansall
Life Member

(Oil Manufacturer)
M/s Aditya Overseas
Life Member

Mr. Monish Jolly
Life Member
Meta Logics India

Mr. Sunil Khatri
Life Member
KHATRI MEDICOS
Chemist, Druggist

Mr. Suvir
Life Member
TASO

Sanjay Gupta

Life Member

(Deals in Pulses &
Flours)

M/s Laldi Mal Omkar
Life Member

Mr. rajat

Life Member

M/s VRS Laminates
Pvt. Ltd.

mr. pawan
Life Member

M/s SHREE BALAJI
FOODS

Mr. Ravi Kumar

Life Member

M/s Shri Sai Cashew
Pvt Ltd
{(Manufacturing of
Cookies and
Packaging of Dry
Fruits)

Mr. Manoj Jain
Life Member
ASHWMEGH
INDUSTRIES

Mr. Vipin K Chauhan
Life Member

M/s B R Pouch
Packing Machines (P)
Ltd.

Mfg.. of Pouch
Packaging Machine)

Mr. Manish Kr.
Aggarwal

Life Member

M/s Manish Mangla
Flavours Pvt Ltd
(Manufacturer of
Spices & Seasoning)

Mr. Ram Kumar
Sharma

Life Member

M/s R K Sharma
Trading Company
(Mfg. of roasted
peanut, chana, etc.)

Mr. Sukesh Kumar
Life Member

M/s Macro Print Pack
(Manufacturer of
Mono Carton,
Catalogues and Gift
Pack)

Mr. Arjun Batra
Life Member

M/s Saiishwar Food
Industries Pvt. Ltd.

Mr. Ashish Goel

Life Member

P A Sales Corporation
(Import Export)

Ms. Baby Gupta
Life Member
BALAJI FOODS
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Mr. Viren Mehra

Life Member
NATURE BIO WORKS
PVT, LTD.
Manufacture and
traders of bio mass
products

Mr. Rajkumar Savlani
Life Member
JALARAM IMPLEX

Mr. LALCHAND
JHAMATMAL
SAVLANI

Life Member
SAVLANI INDUSTRIES

Ms. Sanskriti Gupta
Life Member
FOODEES
CONSULTANTS PVT.
LTD

Mr. Nirbhay Gupta
Life Member
Huntech Engineers

Mr. Ankur
Manchanda

Life Member

Shri Balaji Closures

Mr. Aktar Ali Khan
A S Engineering
Works

List of Members

Mr. Krunal R Maniyar
Life Member

AANAL MAGNETIC
INDUSTRIES

Mr. Raj Agarwal
Shekhar

Life Member
KL FOODS

Mr. Darshan Jain
Life Member
TJL IMPEX
Spices, FMCG
Product

Mr. Praveen Dhall
Life Member
Sheel Industries

Mr. Abhishek
Life Member
Jeecon Foods

Mr. Neeraj Dua

Life Member

Castle Rock Fisheries
pvt. ltd.

Ravi Verma
Kidys Food Products

Mr. Akhilesh Gupta
Life Member
SANSKRITI FRESH
FOODS PVT. LTD.

Mr. Jatin Sachdeva
Life Member
JUGAL BAKERS

Mr. Manoj Kumar
Arora

Life Member

RAICO Food Products

Mr. Praveen
Kharbanda

Life Member
Radha Food

Mr. Manish Chadda
Life Member
SRT Enterprises

Mr. RP Rao
Life Member
Crispy City

Vikas Gupta
Vishisht Packaging
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Mr. Praveen Chand
Dhall
Sheel Industries

Mr. Ankur Gupta
Zea Maize Pvt.Ltd.

Mr. Inder Mohan
Singh

Panch Sitara Agro
Food Industries

Mr. Ajay M Vaghani
Top Namkeen
Industries Pvt. Ltd.

Md.Tahir
S K Industries

Mr. Bhupesh Singhal
Concept
Incorporation

Gabbar Engineering
Co.

(\w\g FOOD INDU
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Babu Lal Agarwal
Modern Namkeen
Udyog (Regd.)

Deepak Sharma
S S Industries

Mohit Khanna
Subhash Sales Pvt
Ltd

Sandeep Jain
Jai Nagoba Food
Industries

Harish Kumar Motlani
Sai Food Products

Mr. Manish Bansal
Bansal Trading Co.

Mr. Umesh J. panchal

Mr. Lokesh Kumar
Agarwal
' | Lokesh Spices

Abhishek Agrawal
Aakriti Super Snacks
Pvt Ltd

Dhruv Agarwal
Concept Toys Pvt Ltd

Mr. Praveen Goyal
Pooja Packaging
Industries

Mr. Gaurav Bothra
Kaybee Industrial

Mr. B L Aggarwal
Bhole Bhaba Food
Products

Mr. Munna
Chaurasiya
Shiv Food Processing
Machinery

Mr. Ankush Malhotra
Sunlite Print Pack
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Mr. Anil Kumar Rathi
Annkoot Agro Food
Pvt. Ltd.

Mr. Tanishg Andhiwal
GRTS Foods Pvt. Ltd.,

Mr. Gagan Khanna
Gagan Enterprises

Mr. Davinder
Mehandiram Foods
Products Pvt. Ltd.

Mr. Rohit Tekriwal
Shree Ranisati
Tradercorp Pvt. Ltd.

Mr.Rajesh Pareek
ARP Woven Sack Pvt.
Ltd.

Mr. Sunil Kumar
Agarwal

Unicorn Snacks Pvt.
Ltd.

Mr. Mahendra Kumar
Sethi
Arham Beverages

Mr. Umesh Ganjoo
Steam Vision
Engineers

Vijay Jindal
Manvi Plast India
Pvt. Ltd.

Ankur Singla
Omninplast Pvt. Ltd.

Mr. Rishabh Mittal
Pera Foods Pvt. Ltd.

Mr. S.K. Jain
Rishabh Chemicals

Mr. Manoj Chauhan
C.M. Global
Ingredients Food

Mr. Shantanu Garg
K.G. Overseas

PARAMJEET SINGH
AMANDEEP SINGH
Gursahib Enterprises

Mr. Bakshish
Mutchall

Mutchall Engineering
Pvt. Ltd.

Mr. Sanjeev Kumar
Kumar Snacks
Products Pvt. Ltd.

Sunny Rathore
Founder & CEO
Cybertricks Media
Pvt Ltd | Bharat
BizMart | The Times
Oof MSME

Mr. Vikas Agarwal
Shubh Multipack

Mr. Tilak Grover
Grover Sweet Corner
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Mr. Prakash Goenka
Yippie Consumers
Pvt. Ltd.

Mr. Sanjay Jain
SSY Containers Pvt.
Ltd.

Mr. Anuj Jain

Sun Polybag Pvt. Ltd.

ANAND KISHOR
AHATA INDUSTRIES

ANKUR NAGPAL
SABURI MULTI
ESTATE

PARIK
OM SWEETS PVT.
LTD

SHAMBHU JHA

: ? WESTAR PACKAGING

PVT. LTD.

Mr. Mayank Agarwal
Vibgyor International
Pvt. Ltd.

Mr. Deepta Gupta
Indiyum Foods Pvt.
Ltd.

Mr. Parth Agarwal
The Shudh

Mr. Sunil Singhal
Rama Engravure

Mr. Amarjeet Rai
A.P. enterprises

Mr. Rupinder Singh
Darshan Foods

Mr. Manoj Kumar
Bansal

Manoj K Bansal &
Associates

&
o

i

Mr. Aakash Agarwal
Asquare Food &
Beverages Pvt. Ltd.

Mr. Rajat Ajmani
R.K. Multimedia
Advertising Private
Limited

Mr. Prajjual
Paakhi Business
Pvt.Ltd.

Mr. Yogesh Chawla
Mahesh Namkeen
Private Limited

Mr. Shailesh Mehta
Vinayak Dehydration
Private Limited

Mr. Gaurav Gupta
S.G. Edible Oils
(India) Pvt. Ltd.

Mr. Vaibhav
Chhawnika
Marino Food
Products Pvt. Ltd.
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RAJENDER
RAVI FOODS PVT.
LTD.

Mr. Pravin Kharbanda
Radha Foods

Mr. Girish Yadav
Gayatri Magent

Mr. Abhinandan
Jindal
Gautam International

ASHMEET
O.H.P. FOOD
PRODUCTS PVT. LTD.

KURAIN JOSE
MARINE
HYDROCOLLOIDS

RAVI VERMA
KIDYS FOOD
PRODUCTS PVT. LTD.

Mr. Mandeep
Malhotra
Hans Food Products

Mr. Chava Srihari
Bhadrra Natural
Fruits Pvt. Ltd.

PRINCE
KING METAL

GAGANDEEP
NATIONAL STOCK
EXCHANGE OF INDIA

Mr. Nand Kishore
ASIAN THAI

Mr. Kumar Gaurav
HIMALAYA
HERBS PRIVATE
LIMITED

Mr. Mohan Kshirsagar
MLT PACK SERVICES

PARAG

Maj. Gen. P.M. Vats

Mr. Virender Gupta
Marino Food
Products Pvt. Ltd.

Mr. Harsh
PARAG
MILK FOODS LIMITED

Mr. Bhupesh

Panjab

Agro Unati Grameen
Marketing Private
Limited

Mr. Abhishek Mahipal
JEECON FOODS
PRIVATE LIMITED

Mr. Dipansh
IMPRESSIVE CRAFT

Mr. AMAN SAIGAL
ADARSH
TRADE VENTURES
PVT LTD.
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ANKUSH
MAHALAXMI CHEW
LLP

PARISH CHADHA
AASHIU TOYS

RAJ KUMAR BANSAL
SHRI RAJ SHYAM
STEEL

ANAHITA BAJORIA
SHREE

MAHABIR FOODS
LIMITED

SHRINATH ROTOPACK

GURUNATH
SHRINATH ROTOPAK
PVT.LTD.

RAM PRAKASH
SHARMA
ZENTECH
AUTOMATION

RANJIT KUMAR RAI
RAMAN
TECHNOLOGIES

Mr. DHRUV

CP MILK AND FOOD
PRODUCTS PRIVATE
LIMITED

Ravinder Singh Kalra
GOLDEN

WINGS TOURS
PRIVATE LIMITED

KRISHNA KUMAR
THAKKAR
INTERNATIONAL
EQUIPMENTS CO.

ABHISHEK VERMA
REAL PACKAGING

Mr. Vijay
Gurubhaxani
Bonzelo Foods

Mr. Mahendra Kumar
Jain
Morpa Exports

Mr. Mahesh Khatri
KAUSHI NARAYAN
FOOD PRIVATE
LIMITED

APPU RAMALINGAM
RAMALINGAM
AGRO PRODUCTS
PVTLTD.

Mr. Sahil Verma
KING MARKETING
SOLUTION

Mr. Rajesh Bansal
NORANG FLOUR
MILLS PRIVATE
LIMITED

Mr. Sunny
SHREE GANESH
ENTERPRISES

Mr. Shubham
HSJ INDUSTRIES

Mr. Ankur Shah
SUNCREST FOOD
MAKERS

Mr. Manoj Chauhan
CM GLOBAL
INGREDIENTS &
FOOD PRODUCTS
PRIVATE LIMITED

69



Mr. Rahul
THE PACK HUB

Mr. Ram Kishan
BAKEWELL MACHINES

Mr. Sivakumar
HYPERPACK PRIVATE
LIMITED

Mr. Vijay Sharma
PACKAGING
SOLUTIONS

Ankush Malhotra
Sunlite Print Pack

Krishna Verma
Tanara Designs

Satish Kumar Singh
Jyoti Equipments Pvt
Ltd

Mr. Rajan Bhasin
AAREM
INTERNATIONAL

RAHUL ARORA
Ajit singh om parkash
pvt. ltd.

PUNEET MALIK
Malik bakers

NIKUNJ GARG/
ANKIT GARG
J.K Foods

Deepak
Habanero Foods
International Pvt Ltd

Monish Gujral
MotiMahal Delux
Management Services
Pvt Ltd

Shakuntala Garg

Garg Paper Products

i

ORANGE
SPECTRUM

STRIES WELFARE ASSOCIATION
List of Members

Mr. Ruchit
ORANGE SPECTRUM

VIKRAM SINGH
Seven skies food and
beverages pvt. ltd.

Mr. Arun Nagar
RAMSONS DAIRY
LIMITED

Jayant Kumar Gupta
Balaji Spices

Ravi Taneja
Daikin Airconditioners

Kranti Parashar
Indian Business
Education Media

Vishal Chahar
Tapovan Foods
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Govind Ram Jain
Agarwal Bakers

Kaushal Kumar
Jayantilal Patel
Gujarat Packaging
Industries

Mohit Sharma
Jagan Industries

Achal Tandon
Baker Enterprises

Gaurav Bathla
Deepam Industries

Sanjeev Rawat
Design Concepts

Davinder Kr. Mittal
Gopal Food Product

B

Kulbir Singh Nagpal
Cross Flow India

Trina

Nextdoorhub
International Private
Limited

Ajay
STALWART BUSINESS
CONSORTIUM LLP

Narender Taneja
SHAHNAI EXIM PVT
LTD

Prerna Khare
KHARE ENGINEERS
AND CONSULTANTS

Sanjeev
Aggarwal food
products

Hemant Arora
OHP Food Product

FOOD INDUSTRIES WELFARE ASSOCIATION
List of Members

Keshav Sethia
CRAZY FOR CAKES
LLP

Saksham Chutani
Agrima Enterprises

Vasu Gupta
Shree Balaji
Enterprises

Kuldeep Kumar
Kuldeep Kumar
Sanyam Kumar

Haryana Bakery
Machine

Sushil Kumar
KK Products

Rajika Gilhotra
Ganpati Chemisys
Ltd
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Ajay Kr. Singh
Ajanta Chemical
Industries

Sachin Jain
Jainys Cereals Pvt Ltd

Lovish Gupta
Maha Maya Food
Products

Manoj Jain
Gaia and Garden
Food LLP

Abhinandan Jindal
Gautam International

Dharmendra Surana
Aadhishwar Food
Products

Chandresh Shivram
Kr.
Shobha Gruh Udyog

sweets & snacks

Parik
Om Sweets Pvt Ltd

Abhishek Jain
Swarn Paras Spices

Anil Kr. Mittal
SSG Pharma Pvt Ltd

Gaurav Bathla &
Kewal Krishan Bathla
Deepam Industries

Amit Garg
Garg Oil & General
Milk

Pandev Pargai

Mohit Garg
Garg Oil & General
Milk

BAKING EQUIPMENT|

Naresh Dahiya
Sai Satya Engineers

Anil Kumar
Anil Bhai Engineering

Anoop Aggarwal
Bansal Group

Harsha
Dania Engineering
Company

Amit Kumar Palriwal
New Imperial
Associates Exim Pvt
Ltd

Vaishali Patel
Catalis Packaging
Technologies Pvt Ltd

Mahesh Joshi
Everbake Systems
Pvt Ltd
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Nikhil Nagpal
Peppe Nutrition Pvt
Ltd

Ajay Sharda
Sanwaria Sweets Pvt
Ltd

_..fE,MAFiK Lovish Gupta
] Maha Maya Food
Products
Sandeep Bajaj

Kishlay Foods Pvt
Ltd

Ronsher Singh
Sindhu
Climatrol
Corporation

Puneet Ghai
Aadya Confectioners

Q Avi Agri Business Ltd

AV GROUP
bay Nafwe, Served
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Parveen Singhal
Shree Shyam
International

Amit Singhal
Shree Shyam
International

Akash Jain
Swastik Trading Co.

Girish
Dolphin Food Pvt Ltd

Chandra Shekhar
Joshi

Shivaadyu Foods &
Beverages Pvt Ltd

Navin Kumar
Astra Satlinks Pvt Ltd

Jeewesh Gupta
Urban Spices Pvt Ltd

Manu Sharma
Dharampal
Premchand Ltd

Rajat
VRS Laminates Pvt
Ltd

Anil Kumar Agarwal

A K Products

Inder Aggarwal
Babaji Agro Mart Pvt
Ltd

Deepak
Kalpamrit Marketing
Pvt Ltd

Makarand Mandke
Sesotec India Pvt Ltd

Nitish Panchal
HL Associates
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Vishwanath Mehul Haria
K S Food Products Haria Food

Pioneer Foods

Aminesh Nimit Goyal
Amystar INC Nimit Enterprises

Sheetal Kumar
Aggarwal

Dev&Gargi Agrotech

Food Industries Welfare Association

The Food Industries Welfare Association (FIWA) is a pioneering organization
that has been championing the growth and development of the food industry in
India. Founded with the vision of creating a cohesive and supportive ecosystem
for food industry stakeholders, FIWA has emerged as a leading voice for the
sector.FIWA's mission is to provide a platform for food industry professionals to
connect, share knowledge, and collaborate. The organization achieves this
through a range of initiatives, including workshops, seminars, conferences, and
networking events. FIWA also works closely with policymakers and regulatory
bodies to ensure that the interests of the food industry are represented and
protected.With a diverse membership base comprising food manufacturers,
processors, bakery and confectionery businesses, restaurants, foodservice
providers, and suppliers, FIWA is uniquely positioned to address the complex
challenges facing the food industry. From food safety and regulatory compliance
to innovation and sustainability, FIWA is at the forefront of efforts to promote best
practices and drive growth in the sector.By joining FIWA, members can access a
range of benefits, including networking opportunities, training and development
programs, and access to industry reports and research. With its commitment to
promoting the interests of the food industry, FIWA is an indispensable resource
for anyone involved in this vContact us to learn more about membership
benefitsibrant and dynamic sector.

Contact us to learn more about membership benefits:
+91 - 9811151444, 9266766845, 9266766848 / fiwa2002@gmail.com

FIWA
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MEMBERSHIP FORM
Membership No.: e
Membership Type:  cveceeenncevsernnnne Paste your latest
passport size
To, photograph
The Secretary
| wish to apply for the Executive/ Life/ General membership of FIWA.
Company Name:
Member Name: Designation:
Regd. Address:
State Pin Code
Factory Address:
State Pin Code
Website: E-mail:
Telephone No.: Mobile No.:
Nature of Business Activity:
| agree with the rules & regulation of FIWA and hereby remit a total sum of Rs. towards
the membership fee.
Date: v e s
*NOTE: Please provide copy of GST Registration Cert., Udyam Regd. No, PAN, Photograph. Signature
For Office Use Only
APPIOVEA/REFUSE @S ..ottt ettt e et ettt e r st bes v s eranen s Date .o
MEMDBEISHIP .ottt st Receipt NO. ...ccovvuvirerennnee
Introduced By For and On Behalf Of Membership Committee
.......................................... Secretary
Signature of Introducer Food Industries Welfare Association
Membership Fee 18% GST Total
S.NO Membership Type . Bank Details
(One Time Only) (Refundable) Amount
National Executive Payment can be made via cheque/DD made in favor
1 Rs. 2,00,000 Rs. 36,000 Rs. 2,36,000 | of “Food Industries Welfare Association”.
Member
For NEFT/RTGS:
Bank Name: Punjab National Bank
2 Life Member Rs. 11,000 Rs. 1,980 Rs. 12,980 Account Holder:  Food Industries Welfare
Association
General Member Account Number: 4989002100007002
3 ) 1 Rs.5,100 Rs. 918 Rs. 6,018 IFSC: PUNB0498900
(Valid For 1 Year) Branch Address:  Sector-18, Rohini, Delhi—110088

FIWA
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BENEFITS/SERVICES TO
MEMBERS AT A GLANCE

Close interaction:- with FIWA renowned Members, Central & State Governments,
international agencies and academia.

* Assistance to trade and industry:-in becoming competitive in national and
international markets. Change your life with.

* Promotion of international:- trade through meetings with visiting foreign business
delegations, participation in Trade Fairs/Exhibitions and business delegations
abroad.

* Expert advice:- on diverse subjects such as industrial growth, monetary and fiscal
policy, exchange rate policy, economic planning, taxation and corporate laws.

* Regular and timely information:- on latest national and international policies Gowvt.
Legislations and technical developments.

* Analysis of legislation:- Helping policy makers, foreign investors and trade and
industry.

* Platform to interact:- and gain professional knowledge through seminars
workshops, training and round table meetings.

* Participate in the National Committees/Task Forces of FIWA.

FIWA has more than 8 National Committees on different subjects which regularly
take upthe Issues of its Members interest in various fields with the Policy Makers.

* Redressal of general/common problems of Members at Central/State
Government levels and other Institutions.

* Networking with:- Indian missions and counterpart organizations across the globe.

* Assist identifying joint venture:- partners at various national and international
events organized by FIWA

* Web Services:- information on important events organised by FIWA and other
activities, press releases, membership, etc.

)\ E-mail Service:- Time to Time makes available to members government
notifications, circulars, reports, etc.

A Opportunity to gain mileage:- by becoming a sponsor/co-sponsor of FIWA events.

A_ FIWA MAGAZINE:- Complete details like full address, telephone/fax numbers,
email id, name of the chief executive, details of manufacturing/trading activities, etc.

* To assist Entrepreneurs in setting up their new projects and Technology up-gradation.
* Concessional fee for participating in various paid programmes organised by FIWA
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Dr. Girish Gupta
President National
9811151444

Ripan Kochar
Sr. Vice — President
National

9899116455

Navin Motani
Vice- President
National

9771137555

Lalit Goel
Sr. Gen. Secretary
National

9868183388

Ved Prakash Garg
Gen. Secretary
National
9213285569

Sanjeev Rawat
Treasurer- National /
Northern President
National
9810723944

Meenu Arora

Jt. Gen. Secretary
National
9266766845

Legal Adviser: -
Mr. Piyush Gupta
Hony. Sec.

Bar Council of Delhi

Pankaj Mishra
Sr. Advisor
National
8447879888

Rajat Nagpal
Chief Advisor
National
9911124835

Aims & Objectives

Food Industries Welfare Association (FIWA) aims to achieve the following Primary
objects & goals as an integral part of its Charter

o To incubate, promote, encourage and support Indian Food Processing Industries and raise the
technical standards, product quality product safety & occupational safety standards to match
global standards.

o Toactively participate in evolving quality standards & product safety measures under the Food
Safety and Standards Act-2006.

o To seek & actively pursue redressal of the problems of the Processed Food industry that impedes
their growth and development.

o Toactively represent, pursue and lobby with concerned Govt. Authorities for ensuring ease of
doing business, customer & consumer friendly policies factoring India centric character of
Industry i.e. Cottage, Small & niche sectors

e To conduct Workshops & Training Programmes to acquaint GMP, GHP & HACCP standards,
Skill development Programmes, new Technological Developments etc. and also organize
National/International Seminars, visits to Global Exhibitions & Seminars

e To encourage & support research projects to study technical problems, processing related issues
relating to the Industry.

e To conduct and promote market research/market studies in India and abroad on processed food
products with primary aim to help improve the value chain from Farm to Form

e Toinstitute Awards and Scholarships to encourage Food Scientists and Technologists, Innovators,
Processed Food Marketers, Administrators, Consultants etc who help in the growth and
development of the Food Processing Industries in India.

e To publish a bimonthly technical Journal and monthly “E-Newsletter” as a non-profit activity,
which aims to keep the food processing units abreast of the latest worldwide developments in
Food Processing, new products & processes, additives, research programmes, regulatory issues
etc.

e To provide a platform for dissemination and exchange of knowledge on all matters related to the
industry and to offer advice to those concerned on the subject.

e To promote correct business practices in the Industry according to ethical codes of conduct, to
maintain the dignity of the Industry and to emphasize on duties and obligations.

¢ To help eliminate unfair trade practices and to follow a code of conduct and ethics.

e To advise and assist the members on technical, regulatory, other relevant matters through pool of
Technical & other Domain specialists & Associates.

e To represent the industry on all matters of common interest.

o To confer and /or to co-operate with other Associations and Institutions on matters of common
interests and help cooperate or join with them in activities for a common cause.

e To establish means of communication and harmony between the authorities and the Food
Processing industries for discussion of problems, if any, faced with Govt., Semi Govt., Municipal,
Public and Private Organizations, to make efforts to find solutions to the satisfaction of all
concerned and to generally contribute to the improvement of working conditions for the benefit of
the members of the profession.

e To organize conferences, seminars, tours etc., in order to benefit and educate members industry
and to promote, support and advance the food processing industries.

Arun Sehgal Samar Pal Jawla Bhanu Pratap
President Gen. Secretary Admin
Delhi and U.P. Haryana Manager/PRO

8586078667 9990033381 8882372274
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GRTS FOODS PVT LTD w
Dr. Glrlsh Gupta

£ END TO END PROJECT MANAGEMENT SERVICES CEO & Founder of ‘FOODEES GROUP’

* Project Idea, Market Survey, Plant Module, Project Reports + 9811151444
« Assistance in Financing, subsidies cost optimization
* Product Trials & Plant commissioning

#. PRODUCT DEVELOPMENT & TECHNOLOGY TRANSFER 5 0 O + 3 8 + 3 O +
f MAN POWER RESOURCING TRAINING & SKILL DEVELOPMENT

Projects Set up Yrs. of Experience States

GTM STRATEGY-SALES, DISTRIBUTION & MARKETING

AUTOMATIC PLANTS IMPORT - EXPORT - COMMISSIONING

Extruded, Roasted & Fried Products

Automatic Fortified Rice Kernel Line

Automatic Potato, Corn Wafers

Automatic Corn, Puffs

Automatic Tortilla

Carbonated & fruit drinks

All Bakery (Biscuits, Breads, Cookies, Cakes, Rusks, Khari)

. CUSTOMISED ENGINEERING & PACKAGING SOLUTIONS

We are Machine Manufacturers, Importer & Exporter.

Our Prestigious Customers
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CORPORATE OFFICE : Manufacturing Address : Innovation Center : Natural Spices GRTS Foods Pvt. Ltd.
G-17/47, Sector-15, Ground Floor, Rohini, New Delhi - 110085 (INDIA) M-113, Sector - 2, Bawana Industrial KH. No. 154/536, G.F., Vill. Pooth Khurd, Khasra No-673, Mayawati (Near Chopal Sagar, Aligarh Road
Mob : +91 9811151444, 9810290977 Area, New Delhi - 110039 Landmark Near Bhagirath Motors, Campus, Duhai Industrial |Shri Nagar Ruheri, Hathras

Web : www. com | www. i im.com | www. Delhi - 110039 area I_Vluradnagar Uttar Pradesh - 204101

E-mail : foodees.drgupta@gmail.com Ghaziabad 201206




